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pJall (Fe) i Jsaall e J sl

Independent Samples T@st 4 il Jituall Gliell jLAS) (V4) &8 Jsoa

Levene's
Test for
Equality of
t-test for Equality of Means Variances
95% Confidence
Interval of the
Difference Sig.
Std. Error Mean (2-
Upper Lower | Difference | Difference | tailed) df t Sig. F
Equal Jgaa
-1.008 -1.2344 .05693 -1.1214 .000 93 -19.6 | .381 | .776 | variances
assumed Bl
Equal il
-1.01 | -1.2301 | .05455 | -1.1214 | .000 | 70.09 | -20.5 \r/]i?ances
assumed

G sisa (o sl a5 5IG=0.000 L) Lsina of 223 (Tr) dsand P e

138 5 ccllan il (s sl t— test Jlasl Jia L8 Sig=0.05 bl o Al 4 giadl)

Al Ao ) g aaal) dum i b i Ll gl cddlan) AN 5 SR o ey

G b )l il il g ol JBY) S pE G Adlas) ANS @) 398 g

(Y)) by laws siall Jsam 4t Lo 138 5 <"dandl a4y guidl) il oY) A8 Luay Lgalid

G e il iy 2,43 jxdl eIy SOl G e o 4 a3
LYY bme il atly Y00 el oo @y Sl dans sie Laiy +, YVY
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Std. Error o )
Mean Std. Deviation Mean N s il el
.03438 27287 2.4317 63 | cmeedana,s | Al e
04236 23960 3.5531 32 | e od i ais,s iyl

GlS il g sld g8 clspdl o Abaa) AN @) Gg08 aagd ¥ ) A )

Gl il S asaaly LOA) Adeny Lgald saa B pld Q)

Juad) Sl 5 el J8Y) Al G Ailan) AND b (358 a2 5 Y tadall A b

Gl Claadl i ey Lia) dlesy Leald (50 6 51

Jad¥) S il ol J8Y) S 53l dilias) AV @3 (55 aa i ¢ Al duca il

o) Cllat) il manay L) Adess Leald (530 861

slod) alanuly @Al ol e o duanl eda Ada dald W
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tJal (YY) ad Jsaall e J sl

Independent Samples TEHE A &l Jitual) Cliall jLis) (YY) 68 ) J s

Levene's
Test for
Equality of
t-test for Equality of Means Variances
95% Confidence
Interval of the
Difference Sig.
Std. Error Mean (2-
Upper Lower | Difference | Difference | tailed) df t Sig. F

Equal
-1.074 -1.253 .04494 -1.1642 .000 93 -25.9 | .175| 1.871 | variances
assumed Gladd) duy)

s s

Equal

variances Ak g
-1.081 -1.247 .04178 -1.1642 .000 | 75.920 | -27.8 not
assumed

G sisa oo yial 45 5I0=0.000 JiaYl dysine of ax3 (YY) Jsaad DA e
138 5 «law siall (g glus t— test jladl Js A Sig=0.05 Saldl laaas Al 4 giadl
rAloal) A il iy adall Ay (b W ol cAglaal AV 3 LYY o e
s b el Jad) il il g pla) JBY) S pE G Adlas) ANS @) 598 g
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Std. Error . )
Mean Std. Deviation Mean N s il 61
02781 22075 2.3742 63 | e eld S | clag i) gkt gaa
.03118 17639 3.5385 32 | S ol @i wls,s 4, gl
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Levene's
Test for
Equality of
t-test for Equality of Means Variances
95%
Confidence
Interval of the
Difference Sig.
Std. Error Mean (2-
Upper | Lower | Difference | Difference | tailed) df t Sig. F
Equal 14T saa
-.966 | -1.33 .09172 -1.1488 .000 93 -12.5 | .421 | .653 | variances )
assumed Dbl
Equal 1 g
variances -
-.966 | -1.33 .09112 -1.1488 .000 | 63.551 | -12.6 not
assumed

G sisa oo raal a5 SI0=0.000 JEaY) Lsiea of a3 (V) Joaad) PA (e
138 5 claw siall (g glus t— test jladl Js A Sig=0.05 Saldl laaas Al & giadl
i Al gy aaall daa § by W gl cddlas) AN 53 LAY o e
el gaa B o0 Sl S il ol JBY) S Al o Adilan) ANS cld 398
Losgia o) an G (Y0) al) Jsandl o385 L 138 5 ¢ (8 guul) it i 15 Aglany
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Std. Error . )
Mean Std. Deviation Mean N AS i) ¢
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Levene's
Test for
Equality of
t-test for Equality of Means Variances
95% Confidence
Interval of the
Difference Sig.
Std. Error Mean (2-
Upper | Lower | Difference | Difference | tailed) df t Sig. F
Equal LY ) saa
-1.1370 | -1.392 .06441 -1.2650 .000 93 -19.6 | .163 | 1.98 | variances | _
assumed Asad) i)
Egrg;irllces Ay gt
-1.1225 | -1.407 | .07085 | -1.2650 | .000 |48.928 | -17.8 ot
assumed

& sisa o yieal a5 SIG=0.000 JaY) dginae of 233 (Y1) Jsad DA e
138 5 claw siall (g glus t— test jladl Js A Sig=0.05 Saldl ladas Al & giadl
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el saa B 510 Sl S il ol JBY) S il o Ailan) ANS cld (398
Gty gy (YY) ad Joanl) il oaS55 Le 13 5 oy guall Ll i) 4418 50 Aleny
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Group Statisticgwlall A il Slas gia (YV) a8 Jsaa

Std. Error e ww i
Mean Std. Deviation Mean N als ) 13
03318 26334 2.3061 63 e el I3 S s A0 gaa
.06261 .35415 3.5710 32 Sle el @l S | A8y gadtl) dal i)

el o)) @ ClOAN o Aogiae AN ) 398 dae Y ol D
) ) el (Gt A Al o)) il s i)
S il g Sl oaY) Cld Sl (s Ay e AN I b 2 Y radell du
NG | PP [ PSS o PSP R R
Sl 5 el olaY) iy SN G Ay siee AN D (558 2a gy 1AL A il
o ) By guil Gaadi & el oY)

Aoty sladd 2K GlSGE) ol 5 e e dpa ) ada Ay Gl G

gl aladily 5 8y (KA e G308 Ay Independent T— tesplasl
t Al (YA) a8, Jsaall e Jsasll SPSS

Independent Samples Tésplull dua jill Jiiua)l clisd) JLia) (YA) ) Jsaa

Levene's
Test for
Equality of
t-test for Equality of Means Variances
95%
Confidence
Interval of the
Difference Sig.
Std. Error Mean (2-
Upper | Lower | Difference | Difference | tailed) | df t Sig. F
Equal -
-1.094 | -1.217 .03098 -1.1563 .000 93 -37.3 | .844 | .039 | variances g3
assumed Gasdd)
Equal -
variances @A)
-1.096 | -1.215 .02973 -1.1563 .000 | 69.82 | -38.8
not alad)
assumed

& ssa oo yal A5 SI0=0.000 JmaVl dysine of axi (YA) Jsaad DA (e

138 5 claw siall (g glus t— test jladl Js A Sig=0.05 Saldl laaas Al 4 giadl
tAlad) a8l 3 adall Auia b by Wl ol cglan) ANV 5 laal) o e
1) )l A el @) Al o dgina AN ) G5 Mg
@Al 5 (Y4) i clans sial) Jsan 0085 Lo 138 5 o) ) (33 gulll (gpdali b Alal
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AT sbae il jail oA ) e)aY) el S Al dan gie ey
Group Statisticwalu! A jill tilaw sie (Y9) o ) Jsaa
Std. Error VR .
Mean Std. Deviation Mean N e anide
.01869 .14832 2.4328 63 e gl iy sy o)) (o glasa
02312 13081 3.5891 32 e el @y @l s alad) 2l siua)

a8 el S e e Leld 5

sdual Al glacal 4y glaal) ATYAN ala)
A A el o8 s Lo gie D )lae e Gulad) b A ) sda

1Y aaail g =3 (sobeall o giall ae Al ol slas e s IS Allaall 5 Y]
Y Liaa) Ja < s bl il (e ol Ll e Gsunal daw il S

Al )

SR IRISERY

o S Al aas 0 bl sl a A O Jlie) ey oY) s g uadl
LS5 ¢ 3= dadll Jsa Al s gia yiids s one-sample T-test b a6 ERE
Ll (E)) 5 (80) Olsandl A (e s

One-Sample Statistig$ +) &2 J s>

Std. Error

Mean Std. Deviation Mean N Jskaall

.05665 55211 2.9402 95 ) i gall Jalad ) gaa
.06086 59324 2.8095 95 il Ao lua jsaa
.06056 .59025 2.7664 95 Ay gutil) i) ) i ghal ) paa
.07068 .68889 2.8632 95 Ay gol) Jakedl) 3455 ) gaa
.06870 66958 2.7322 95 Ay gl Al ) A8 1) gaa
.05822 56743 2.8223 95 plad) () ) (B guudl] (5 giasa

One-Sample Tegt)) A Js>

Test Value = 3

95% Confidence Interval
of the Difference
Mean
Upper Lower Difference | Sig. (2-tailed) df t sl
.0527 -1723 -.0598 .294 94 -1.056 5 ) LB gall Jalad gaa
-.0697 -3114 -.1905 .002 94 -3.130 Gl Alua gaa
-1134 -.3538 -.2336 .000 94 -3.857 A8y gautll i) Suad) 9kt ) 930
.0035 -2772 -.1368 .050 94 -1.936 48y gl Jabadlf 3T ) gaa
-1314 -.4042 -.2678 .000 94 -3.899 Ay gl dga) i) A8 ) gaa
-.0621 -.2933 -1777 .003 94 -3.053 pladl Al A B gul) 5 glana
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Sig AVal &g dploall dadll e el Jloa¥) 13 & AN dsiee GlE Ay
o S Agluall AN A giee S 138 SiQ=0.05 dpldll AV Aed pe L i
DA e adde 5 lilan) Qs o6& Ji cal€ 13 5 ddlas) Jb e o £, 41lé Sig=0.05
rof and Al Jgaad) 3 il
(VA (s sina ) Lilias) Ja e ool i) gl Jilad ) sae
(AN (s sine) Lilias) Js Cilaadl) Aelua 5 sae —
(AN (5 sine) Libean] U1 i el Cllas) 1) sk gaa —
(AN (s sine) Lilian] 13 i el Laladll 345 ) saa
ANV (s sina) Lilian) U1 i poil dunl 5a) 38 s —
(AN o gine) Lilan) 013 alall ail i) 3y gusil (5 ginea —
s olaady) ¢ Jalui Y Jalas
Aaelial) S A 8 ol ) (o pudl) (Budi (e AR g sina 5 Axgha Al ) Cagy
Op Al mt cul€ s daped) el Ll V1 il o) aly Gl B8 il gl

eI sa g il i) g alall sl ) B saill (5 gl
Jopd) sl Hlaai¥l Qs (£1) i) U saa

Model Summary

Adjusted R Std. Error of the
Model R R Square Square Estimate
1 .968° .937 .937 120

ladl i) ) G sl (s sie @. Predictors: (Constant),
Dwadtl) Jale 1
sl ddle 12

f LR aladinly jlaai¥l z3 5a1 82 a JLA) (£V) o) Jan

ANOVA®
Model Sum of Squares df Mean Square F Sig.
Regression 19.893 1 19.893 1392.822 .000*
Residual 1.328 93 .014
Total 21.221 94

plall ool ) 3y eudll (5 5ine @. Predictors: (Constant),

i<,4) ¢\ b. Dependent Variable:
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1oV e i) i) Gy sadll L8 — (£8) A8, Jsaa

Coefficients?®

Standardized

Coefficients Unstandardized Coefficients
Sig. t Beta Std. Error B Model
.000 -15.214- .063 -.951 (Constant) 1
.000 37.321 968 022 811 pladl ol V) Gy putl) 5 finna

i<, ¢13 a. Dependent Variable:

A 0 die g o)) e o) AW Gasadll (58 ea il 2say ity Bl Jeaall o
Ji a5 0.000 G bt Ay simall Ao of Jaadl flod) Aadinly JaadV) z3sal 2
Gosuill e udy Cua o2 =093 ) LS gsimae JlmaV¥) Ml 0.05 e
ohall Jaat) Allee JSE Lad (Sars (1) L) s e %AT adl )
Jalza dafy +,900 = a5 Gl aa (£2) o8 Jsaall e s Y=axX+b Ll
eIV ey 5l oS A ey AV i L il Al (Jlaasy) sk ) JasV)
Gl (ol ban) g Aa 0 o) ) Goedll Aad s dla B A i da gy 4l
132 5 7= 0.96 ) Laadl LS L am sl olad¥) sad o)) 8 ol 5 aldsy a3y o) )

(A Aie) oI5 ol ) sl o daa (58 WY o Ja
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clia gl i aliin) Cangs @llig (S0 3 ol e 1,k agd 5l
) 6l 03] (i g Jlail Ja) so Liaud 35

) Lo la ) iy Aaliaal) ¢ paiall Al Caal) ae by Slanl cslal JLeball Julall o ) (2Ll ae 5 ol il @
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e gy Ay el Jilaill 35k ST 5 VAYY Jle Hottelling "zlisa" lexua s il Aualudl) il Sal 44y )l yied @)
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(ot i) Gl gl Jidas) J ¥ il il e Ledle

cuth ) Ao il ealially Jal sl Ay 3 laladl Jidail) b s Y

(Y delus) S jeail el Ka lede

lgle cuth ) jualiall g Jalsall Al pn 8 JLeladl Qs oglad s ¥
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Cuth ) e il ealially Jalsad Ay 3 laladl Jidadl b s

(A gl Jalal 35 ) ol pemiall il sSa Lele

Gt A A ) palial) g Jal el Al jo 8 Jeledl Jalail Gl s O
(A et dund) ) A Y) Gealdl) peaial) il Se Lede
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Cai gl Qi) JsY) jemiall K jualiall Jle aladl Jilsill gl Gadaiy
die saxall yalie o Correlation Matrixbals Y 48 sias Je Joans (ol jisY!

fol WSy (25 ISV il A€ Ll 0l b hims e

(o) i) i sl Jidat) J ) juaiall Communalities 4sS Lil) adl) 43 ghuan s
i) gl Wat yaial Communalitiegeidl - (£0) a8 Jsas

Extraction Initial () B k)
0.808 1 Lginn 5 L3 58 Lol i€ 55 o) 55 (33 sull) ddad sl 2ic -9
0.787 1 7 3m 52 Wb Jand 30) Aai¥] 5 Ahagianall 48 guad) e Uadl) L€ 55 2aa3 21 )
0.785 1 O slainall W gudlio 4155 of Sy 53 aagilly LS Hi L -V o
0.777 1 A giusall A8 gud) e ULy o giall Cllaguall ans 00 4500 o 55 ) A
0.765 1 Jome) e OSlginsall R AT a5 a3y A i ) €
(21 ilonlia pitall £V 6l A j0 gl Hl
0.75 1 Leibadiil Jaglads & (3 gl & gy LS 58 Qo -Y Y
0.746 1 Aaliall aall l jal dadaie 3 gqmns a8 -1
0.739 1 48l yral) dakaiall (ulad o LB gl 20 305 4S5l o g8 )1
0.733 1 - A 58 - Al - Al - Ao Laial) Lon D) Al Jal g Al 50y LS j o 8521V
A8 pall Al yiu¥1 cl ) A e b i paal (Aepk
0.732 1 Leale il 5 Lgale Ca yill A< 500 10Dl ¢ 1Y) 8 Conacall Jalds Al 5 0 i -V
0.729 1 O30 ALk i o ARR g g s
0.695 1 Dl ciles Lt e MS 5) Y eDleall ana 5 & 55 Gubasl e (5 suad) mpndity 3 50 4 854 Y
(3523
0.687 1 (Sise) Al G Llalad a5 Jafianally i Y
0.676 1 A8 all adlil) S 5all a0 (5180 o sall 8 sl Il (pe Aiiasi A
0.655 1 Gomall (e Uias Hliie W) e 38U (3 gudl) ddad dlae ) 2ie Y s
0.643 1 Loliall SN (e Aaalil) gl s lalacall A o Wi 55 o g -0
0.605 1 G mall Cgay 5 bl ) Jlane (8 danadiall 4 HLiinY) CulSally Glle 4S80 (peins -Y)
U g T S EG S
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i G el J5Y) sl A &S il adl) ddshias o axi (£0) sl (e

@) «dal 2l aa ppriall aaxiall Tl V) Jalas g ye o e 5 el e %A LA
ddad dlac) wie' e & el 13 s ool e Adle A i AS i) el sl
W58 aad juaial dawally el QS lgdniay L@ Ll WS,E o) i G gaadl
Al Aedll 5t Cus g e Jaad ) ALY 5 Aiagial) A8 sl e Uadl
Jsaall b daiasd) Jalse Vv Ly 4 jid) Jal gal) Lo i sl e %VAY

(/¢1/

(o insY) i pall Jalat) Bl ) A8 ghuaal AialSl) jghal) s

Total Variance Explained

Extraction Sums of Squared Loadings Initial Eigenvalues
Cumulative % of Cumulative % of
% Variance Total % Variance Total Component

15.675 15.675 2.978 15.675 15.675 2.978 1

28.458 12.782 2.429 28.458 12.782 2.429 2

40.501 12.043 2.288 40.501 12.043 2.288 3

49.830 9.330 1.773 49.830 9.330 1.773 4

57.579 7.749 1.472 57.579 7.749 1.472 5

64.274 6.694 1.272 64.274 6.694 1.272 6

70.400 6.126 1.164 70.400 6.126 1.164 7
75.605 5.205 .989 8
80.527 4.922 .935 9
84.623 4.096 778 10
88.269 3.646 .693 11

Extraction Method: Principal Component Analysis. 4sbuY) <l sSall 48 jlay jealiall ) jadial o3

(clis€all () Ll ) dbshiad 25dS) Hodall Joan e (£1) B, Jsaad

o ) el i S A I oS aas A gheadl A (s Lo sanas
(J3Y) il Gl pand LN Gl e %0 0,1V s 10,7 sy (oSl
S Sy S il cldal JSa e %Y,Yoek S o sSd
oV, VE ity Gua Al G Sall 5 %o, Y'Y iy adl U (oSl g el e SV, 0 £ sy
Lo ol AR sl il sSal g canl sl e O RaalSH asia €0 Lllan] 5 Al

Lol e YV L6 e gana
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Total Variance Explained

Extraction Sums of Squared Loadings Initial Eigenvalues
Cumulative % of Cumulative % of
% Variance Total % Variance Total Component
24.313 24.313 1.945 24.313 24.313 1.945 1
41.283 16.971 1.358 41.283 16.971 1.358 2
54.891 13.608 1.089 54.891 13.608 1.089 3
67.516 12.625 1.010 67.516 12.625 1.010 4
79.003 11.487 919 5
88.133 9.130 .730 6
95.277 7.144 572 7
100.000 4,723 .378 8
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Total Variance Explained

Extraction Sums of Squared Loadings Initial Eigenvalues
Cumulative % of Cumulative % of
% Variance Total % Variance Total Component
15.442 15.442 3.397 15.442 15.442 3.397 1
26.786 11.344 2.496 26.786 11.344 2.496 2
37.511 10.725 2.360 37.511 10.725 2.360 3
46.319 8.808 1.938 46.319 8.808 1.938 4
55.027 8.708 1.916 55.027 8.708 1.916 5
62.499 7.471 1.644 62.499 7.471 1.644 6
69.534 7.036 1.548 69.534 7.036 1.548 7
75.075 5.541 1.219 75.075 5.541 1.219 8
79.877 4.801 1.056 79.877 4.801 1.056 9
84.080 4.204 925 10
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Total Variance Explained

Extraction Sums of Squared Loadings Initial Eigenvalues
Cumulative % of Cumulative % of
% Variance Total % Variance Total Component
31.947 31.947 1.917 31.947 31.947 1.917 1
56.421 24.475 1.468 56.421 24.475 1.468 2
73.605 17.184 1.031 73.605 17.184 1.031 3
86.307 12.702 762 4
93.788 7.481 .449 5
100.000 6.212 373 6
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Abstract

Many factors took place in the few past ye#ds global markets
opening, the emerging of regional conglomeratidhs,development of
industrial competitiveness and the technical dgwakent. These factors
caused the increase of competition between compaared that urged
companies to use many modern and creative methgidsland methods
iIn management and marketing. One of these appresachatrategic
marketing; which means “analyzing marketing oppuaittes, identifying
objectives, developing strategies, preparing, imgletation and
evaluation of plans; to achieve the purpose ofarust satisfaction”.

As it is important for the Syrian companiesitoevery thing that could
enhance its competitive capacitates; so it is rre2egd0 make use of this
approach in marketing.

This study aimed to highlighting the concefpgtoategic marketing, its
iImportance and its application requirements. Aneéxamine the extent
to which “textbook” strategic marketing is beingapticed within some
Syrian cotton apparel manufacturing companies disaséts contribution
to performance development and competitive success.

To meet these objectives six specific hypaheselating to the
expected differences between the strategic markgtiactices of higher
and lower performing companies. For the purposeresenting these
hypotheses, it was convenient to divide them iive fiypotheses relating
to the key stages in the strategic marketing pcemmely: the
conducting of a strategic situation analysis, teeetbpment of marketing
objectives, the formulation of a marketing stratgfg implementation of
strategic marketing and the strategic control, #mel sixth is about
strategic marketing in general.

The research contained two main parts, th& bne is about the
definition of strategic marketing, its tasks, itsler in performance
development, the stages and requirements of agpiyi\nd the second
part contained the field study.

Data were collected by means of a web-basedvegu 184
guestionnaires were distributed and total of 8®blesquestionnaires were
received from Syrian cotton apparel manufacturirgmpanies that
participated in “MOTEX exhibition” in the year 2009

Data analysis was conducted using SPSS, atal fanalysis was used
to reach the strategic marketing variables thatthadgreatest effect on
performance, and 21 variables were extracted fréwvaBiables.

The study reached to the following findings:

- There is a significant correlation between strateagarketing and

performance; that the performance of companiesasgs when
they adopt strategic marketing.
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- There are significant differences between lower fquering
companies and higher performing companies, angén@®rmance
of companies adopting strategic marketing (32 congs is better
than the lesser performing counterparts.

The study recommended the following recommendations

- It is necessary for companies to be more fornaketing planning
oriented.

- Companies should pay more attention to undertakimg
comprehensive situation analysis, and to adopt etiadk research in
their planning activities.

- It is necessary for companies to set more aggresdijectives, and
to set longer term profit objectives.

- Companies are recommended to compete on the Hdgsiewiding
superior value to the customer, than just pricaalo

- It is important to make greater use of marketinfprimation
systems.

- Finally, the researcher introduced some recommendato the
parties that have relationship with this sector.
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