A2 ged) U yad) Ay g0zl

(3ien d (A2~
L{OPwt:) Ty N P="
Jlec ¥ 3)laf aud
o . o Y
i | (o0 | Guitad | gui

e § | el & Sl i <l
e § i ¥ il | G (bl ot 32
The Impact of psychological factors

on Customer Value huilding
Analytical study ahout electronic games Market

EW PR (R S 1P

ndlall slue)
ool sage

BYSTERN v - 14
omall 28

2018-2017 bl aladl



eladl|l

z

loa OF o BEMaYIg @lall Lgy uads duuyi dalla Gy Lty yil lgauas &iyas il )

]
(8 P9 b gl @l g daa yg Buges Lil] osee i gaal gall &l I
slaadl bl jlin (9% o0 Ja¥ gty Lo JS @uadli e @l

4R 4

anl] Siash b lacag @lell cuwd Lallal Lill ilileg Sigal ]

L’ﬂgz 40‘0& u\-ﬁ?‘i ¢&ﬁ§ﬁ

U3 b 1ynS Lige Sl OlSg 3Lall d Sélaal eadl ol iz Liole (o I

*»

@ySllg dunall (o S £y 3Lall Lalyl iisie Lill ddgaall Lisns ]

*eo ééﬁ *o0




&,a,gs;_‘fu\,.m\,mu\,.@,tag&y G gl ol g, )
apadl 46y 1S ul 3w
A el o (sl 065 sl sl y)

caf,,.:.;;:x?t‘y\»‘;*.4,»1/_12_,_“,;»Lu&.‘}ss,,wu,&a;_.*,a,w;:&.dsgj

Al 2z Sl




e e |

alhgiqall guyad

Oyl

s)aay)

@l giaal) (upgd

Johaall Luxd

JSEY) ugd

Jolll J=al|
duljall elel| )L}

darkal) —

Gaadl) Laal-1-1

Eanl) Gdaa-2-1

Gl A€ia-3-1

Gadd) Aiui-4-1

Ea) mgia—5-1

i) ayaia—6-1

i) 3gaa—-7-1

daanl) alua @-8-1

ey cliypili-9-1

Ll eluhali-10-1




| |t i |

Olgnl!

dayad) @il al-1-10-1

LYl @il —2-10-1

Al cluhall Julas —3-10-1

e\ilil| Jmal|
dilijbig anilns cucll| egdas

gl —

iy adlaa) canll) o gga 1-2

Lol caall) o 9ga 22

call) e 3-2

call) ¢ |55l 4-2

‘;'m..ﬂ\ a._uﬂ\— 1-4-2

il Calli-2-4-2

Sral alll —3-4-2

Sy 5 Al Calll —4-4-2

daald Yl -5-4-2

53 mall eyl —6-4-2

Lol LSl Q) =7-4-2

opadl) lelY) -8-4-2

sl daiatl) Gl —9-4-2

Ll QLY —-10-4-2




| oo |

Olgnl!

Adilany cuadl) 2ildag 5-2

dae Laay) Aida )l —1-5-2

RSl Adeal) 2l J-2-5-2

Al Akl =3-5-2

Funsidl) Al J-4-5-2

call) il tas 6-2

J}L{\J\ :\.:\)L.\ _1_6_2
Chleall eyl Ayl —2-6-2

lalail ojliie b caall) 0 )l53 —3-6-2

il (alal) 31 ~4-6-2
35l Ayl ~5-6-2
aaly Ols ki -6-6-2

<l Jmal|

las|aiw|g dugpisll| culelj]| delis
Lig i<y ety slis -1-3

lgiaanly duig SO GlalY) iyt —2-3

L sy qlat) ¢ g8 ~3-3

Aol Qlaty) Caillay —4-3

PYY XS :\,}.&)m\‘ﬂ <ty G -5-3

A g SN QDU Ay By -1-5-3

L g A LU Alid) By —2-5-3




| oo |

Olgnl!

4 g sty qlady) adlss —6-3

Bartle J Gy e blail —7-3

Qw\ oe d:ul.ﬁ JL\:}A\ -1-7-3

LY e bl Ao il il pSally Gt l) il ~3-7-3
Ay Ay

gl dmal|
ellldiwlll delinl] g dsigisalll] calelil|

g —

L sty Gl Y duallal) clSHEN aaf 4-1

Luig sy il clialad) 4-2

A g <) Gl aiua Jale —4-3

Lig i<y et dslual a0 53l —4-4

Ll D) b A 2y Glaly) delia —5-4

yuolal| J=al|
L audgig Lailiy ijaanog dosal|

dakal) —

13gd aladl Ciagdl oa Lag dasill Ayl aggha (s i (0 —1-5
¢ asgiall

(CVMC) ¢Slanl) daid 5))3) 5,99 —2-5

Jeand) Jlai dgag (e edaad) dad —3-5

A$al Hhi dgay o sdaadl dad —4-5




oo |

Oyl

tdsand) Bl 899 )} —5-5

Sand) o ildlaal) —6-5

Juandl Ny —7-5

fCBgll jgpe aa Cpaasa sdlaall OeS 13ladl -8-5

edand) duasy 55080 —9-5

Lol -

ywalwl| J=al|
daw|jall e\loel| cuilal|

Sl gaa jilas —1-6

a:s).\tﬂ\ J..‘:Laal\ —1_1_6

:\:!S;).” ).JLAAS\ —2_ 1 _6

) meia —2-6

Gadl) 3130 —3-6

daaall die -4-6

Glball lasy) Juladl clles -5-6

i) g5 dasds JLE3) -6-6

bl Aallas B dariical) duibaay) Juladll cullud -7-6

i) 7 igai —8-6

) Le A1 augsil Abad) Jiailly i) (G183 2l —9-6
Laddl) agilia G (4aaY)) Landal) duadlal) Jaad (550

Al e 38 el Alul) Jiailly ) g3 aajsil) ~10-6
Lagdl Luaddd) blall cuus Liagl) Luaddl) Jaai (593




oo |

Olgnl!

Gaaal) 511 dalaie |y Gaa L) -11-6

Liliaa) ¢l cluiagh (e (38a3l —12-6

) A A @l —1-12-6

Al Fws ) A il —2-12-6

Y Tt 1) A il —3-12-6

Ayl At )} A il —4-12-6

Aol dal call) aBlgl andi ~13-6

B‘:DM\ il B\:uA.ﬂ\ BJ}\AS\ (S 5tua (‘a_.}..}i...\ -1-13-6

Z\:UM\ ikl :\SJJAS\ BJ);S\ (S 5ta (‘a_.}..}i...\ -2-13-6

%})\Aﬂ\ Akl ;\SJJAM agl) g XY (:..}..}53 -3-13-6

daad) milii ~14-6

dypel| dellly duwljal| y2silo

duw|jal| exa|po

Ll B3A1L aalyal) Y

45Ky A3l aalyal) (Ll

duw|jal| @alo

Summary of Research




e e |
dalagll quyaa

Oyl

Gl e wilsal dae jill i oally Al lisSall 2(1) o) Jsanl
s SN

SisneSl Glall e LY saanidl LS cilane 1(2) a8y Jsaall
Q\JYJAS\ ‘L\DL:'A‘A.\ B)ABA 2013_2009 ‘é-ALc O ):m:ml\j

R e o GGkl dallee AT 2 Jsan 1(3) a8y Jsaal
‘;_musl\

Gand) de 1(4) & Uyl

@bl aysill Cagiyaan Cag Koal € laal Jsaa :(5) a8y Jsaall

Daiie G Al A 3 ol (@)l aal 1(6) o8y Jsaad)
sl

Daiie e Al Ae AW i) (Sl ayal 3(7) W) Jsaal
Le Laay) Al

eadl s Gl Ll (1SN sl 1(8) a8y Jganll

el dagall cra Gl Aad (LS il 2(9) &) dsaal

Jaai i Al A oY i) (oSl sl 2(10) a8y Jsaal
el

Calll Ay paaie s Gl Al (SN aigill (11) a8y Jand)

Aagll Auadall a2 (oSl a5l

y
dl
dl

)
13) &) Jsaal
)

FligS W Jalaa (385 Candl) gladd i) jlaal 1(14) &85 Jsaal




oo |

Oyl

Gindl ylaad A i) Dleles Jsn (15) ) Jsaad

:\:\.IAJJ\ B_)}AM (SFua g W\ o O tkw\ d_ﬁh :(16) eé) d_gl&j\

'é)j.ml\ (SFa g w\.km O A8 Jl.ﬁ;\ djh :(17) e—i) djl&j\

-

daall)

:\S)JAS‘ E.J);j\ sz.'wuj W\LAJ O CLU&S\ d}h :(18) (aﬁ‘) d}d;j\

Bagall Sy Al Sl daad o AR lad) Jgaa 1(19) o8y Jsaal)
ASadll

Al dad ol B Gl bl Jidas jlidl Jsas 1(22) o8y Jsaal)
Auadil) adlall bes Ll

Al e e el G Byl g ladl Jsaa 3(23) A Jsaal)
Dadiall Auadd o (550 e

G ) (al Al alad (s Bl cwiagi lodl Jsaa 1(24) A3 Jsaal)
d:lm\ 4_1..4;..»: L5 LA.I (.‘.5‘5'3

G ) (al Al alad (s Bl cwiagi lodl Jsaa 1(25) A8 Jsaal)
. :.S.. n ".. S LA_‘} Léj..j

sl Al Al aladl G GHall ciing e lad) Jsan 1(26) &) Jsaal)

osially Apaddl) bhai o abal@ll Jgas :(27) a8 Jsaall

ially Zaaddll Jaai ¢y A8 L) Jpon £(28) o) Jsaal

Gae L) Allally duad &l Jaas oy aalisl) Jgaa 1(29) o3y Jsaal




| |t i |

Oyl

Alally i ad 80 Jaat Gu 300 SLad) Jsaa 2(30) o) Jsaal

anlly dpad &l haat u adaldl) Joaa

alall Jagally Anad i) Jaas oy adalal) Jgas

Al Aiadll 55 all (651w aufl Coag o Hladl

:\.AM :\S_)JA]\ BJ};J\ sz.'\_um e:\:&:d &"_\JJ):I_..» JLC\;\ :




I\ | aua guins |
el quydd

Lgiall
Jal e Ly selay) Jale

Customer value lifetime ¢Jlaall 44 5)l3) :

Al Juaal) g

Aa] i Ay (e dvend) Aadl TN i KAl

L Sly A eDlandl Clidle paas

jdjﬂ\.ﬁ: L@,}le.u L.j:\LLj

Ayl Ao Al Slaall il :




oo |

Oyl

CLV L.sﬁ MS.\S\ &-11.1)54\} CL’J‘}“ 20

d.m:J\ 4_\;.1) U\J\ &_11.\;.1‘)4.»:\

i
(
gl pa eSlaall Foms o
i
i

Dmie e Al Ae S Al Sl Jiall $(24) 8, <l
ol

Alad) juite G Auhall e ol aal Sl Jaall $(25) a8, J<al
doe Laialy)

el e Caes nd) Aie il oyl Sl dial) 1(26) A8 ISl

Dsie s Gand) e il ayal bl Jiall £(27) 8, J<all
:_AAXS_\S* Al (gsiual)

Jaai e e Auhall die Shi aal Sl Jhall £(28) o8, (<
)

Jtie Cuea Ginll Ao abal sl Asball 3al ) 2(29) a8, I
el b

b e v il A A1 @il Al Jiall 2(30) 8 I
.~* . :.“

dngll daad sl Jaai Al sl Slull Jiall £(31) o8, J<al)

Jaiall Lot Jaail Aadll slad Al saee Y au) 3(32) A8y J<E

Sl At aail Zagdll alaly Al saee Y aus) 1(33) A8, <

CaiSiall Apad s Jaail Lol alady Aulad) saeeY) ) 1(34) a3, J<a

(31)
(32)
(33)
(34)




oo |

Oyl

oY) Luads Jaall Aol alad Aulull saaeY) au) 1(35) A, J<al

Aagdl) 2 Al 3aacY1 ansy 3(36) A8, U<l




dall durdll
éuul pall plaldl LAl

doaiiall -

daul drami-1-1
daul Ham-2-1

oyl dl&iiio-3-1
oyl dtiwi-4-1

daul amin-5-1

dal Jlpsin-6-1
daul agaa-7-1

dayl Il j6-8-1
sl Jlagjeill-9-1
dislul Stwljali-10-1



oo |

tdaddall —

dinly GBSV lesiie iy gl g e Bl Jal e sbad) & Ol ay
Gae LVl Araad &) ol 8 Yiad Lalead Canlll sl Ling cpaY) pa aleliny 4all,
S AY i e Gpladdly calalad) Jlaly (Asbudy) a5¥lae s 28U 43l Kay dauiilly
5L 5 delaall ailasily 525

Lo cleailiads Waaaiy (Jsially obally Jlial) 8 G i) Glacall ilall cul<s
ol s L Letey At QL) dll 5 cndl s @bl sa Lo gl Glaall s
G A A Gl lgiey L) e Gl Loy Al Gl Gl (LSl
leaans colidlly Canall ) Carally au IS ddiad Clall Lgiag ¢l Sl o Leke]
& pent A e L) Al Alasall i) ae Callailly Hlilly Axid) e Gaad
da & Silly cdamall allall GLASS Ly ddiall GASHaall daaiiy clalally Jgaal) ¢ L)
e dalatl) lal Al Qe G Y A pladyly SISaVL Saally JSLGa
AY adine (e ilias QL) el delae Gyl il cage siig agilialy (A

JCab gl ls kel ilse e 5ol olgilsal delias Beal) (o ESI) (53318
Nsely sylaally cplall o Glal¥) @l clgal Aol sk (adlgll ) saate sl
Banaall LV el G & ey AlSigl) LIl Jian  celiudllly sal
il A ) Shleas (JIKEY Ol de stall @ldially ASatal

Aaulid) Gl cipels (il A pSl) clgaly WIS Eiaal) i) seds aa
lasns sls (ol 911 ple ks Cun (iyge) allall Casbuld) 138 Coning ccuyanll 358l
D) Qi ey Qs ity BlSUaall = 1)l aaaia elend cans allall )
=l Jisats SledY) Qi 5yl Al A s ddlially Jelill b e Lol
L ol Jid g Slaall Ciigallh ¢ ilay (usmne adly ) Cajlaally S0 Calgally
Aeall oLiSU Leelal IS Ll o) Boabetll Gl LeaSas sa0ma Sloal (aia i)
2y aBls o) i g s s QladY) el Y @l Aliad) Bl s oSas
s 323n0 (AT Lle Adlas pusi ol (Aaaddat Boal




oo |

sla) 8 a)l lialally cou ) 3K 8 sekhs Aadna) clyplall Creal 3
o)l e aaa (S
séan) Laaf-1-1

Gzl e ) @l ally il gl dll Al g3 sl saiial)

A b Andlil) shual) oSy Jaoall ALY Al Gaindy cnlal¥) liaiag 3 )
Gy a3 3 cAaisall Blon) el e Al Gall 338 5l iy dojluiia duudls
A

oo Lkl Gipa o Jaad b dape ol QY] b alaes ) cellgioaal)
DESH uans bl Jnas e il EEN (8 S )50 (e L Ly Asad) el
Lol (e

S Adalel uaall A anl ey didadlly SIS gai o W (e el Lag
raadt ) Lo 1)) 4l gl (e 3as0sS o8 )lgalls Aililly Aadlally Zaiall 53l e Jand
(gelanly Jadl) sailly elemly ¢ gl dalailly  Ajeal) ¢ L] GlliSs cAgago Ak phas
Aad Aol Al Aadl) jasall dad KN Aedll) sl el 8 A3l A i) s ladlls

S Gl ol ALY (i ) IS

séadd) Gaw-2-1
Caagian (9S8 (he 4adi Ly (g SSIY) Glal) Bo dudn ) sl Cangy
Lgilis€a ety daaill elig adlsall clli Julaty bl by Gladiaall & (6580 da, i)
el @l e 5alandl Gl pagy bl e il Leadlis Gl e Gl
Gl el diadanll oalaall e 13l JSS il i Cargiud duany aojliie Aald)

s 1 el o (S sl iy ABAY) il e 5305l




oo |

sduand) AlCia—3-1
DUy i) @l an g ) Gaalanll 285 aall rulu) aliad) o adies

G e Ll saliys g ST QLU a gl Ly calad) shall 8 L] aansal
I A elalally ouall Joay Jin Joall Hlie raal 38 clgaad Gyl b Lol Lenialy
comnll Jelall Jadlly pledY) sl 4] cilaleall el el Log ¢blagly Wl agias Lo
cola¥) dll Sl agilf aangy 5 ) Al 385 ccilalaial )y Jotall e cidsaiulg
e Baig AN Gl Elee Glo glasly Ansiall B A sV A jeall Aulal) Aalall
oo Sl Glell e LIS (Y cgaa Y Al ) Slailly) LAl ALy duaa
() ey
séaant) Aliui-4-1

€3 Sy Ol A jladl pdlsal) o a1

ome D) al Al i ga oy e adlsall s Ja =2

fanll agadlsd Crua (e DU dadll lipSa dbind) o -3

e Luads aad e Lhaenll Jalsall e il V) 8 La—4

Tl perdlgd g agiluadd sy daulaY) e ) O luads P k-5

réad) meia—5-1
il atall 2l Alaa) DA e (sl aia gl meiall Bald) crods
2 U Jseaslls Lilas) Leliats bl gaens DA e clild) e Jpaalls cdinl

Al




oo |

sl @ yria—6-1
s AlBial) ¢fyaaial)
all Lgadlysy ai ) i~ ]
: Lalil) i piciall
Al dad -1
el kel diadl) 5ypall -2

Auall 2S04 52500 -3

Relationship
Value

:\S‘)JAS‘ EJ};M
Pereived quality

Gamer Value

(1) @é) Jad

s&agl) agaa—7-1

a0y Ahed ol (8 cdndlpny ranll dpadd Cihstie Ajee o Auhall o jpuais
Al K

inad 5l e A alucl Lt 58 PR Al Sla] wns &3l 3gaati-]
.(2018-2017) Gilsall (1435-1434) _uball olall Dla <Y e 2l )

NeDlas 5 Ayl Aalaiall 8 Aig Y] QL] (o 1 A0ISAl) Sganli-




oo |

séiaal) cluai-8-1

oo Apaad Sl adlsall cp Aglaa) AL @D ADe 225 Y i A Al e
il il Aaydll 38 e gy nae ) die el aladl s (sl las)
il

dad all adloall o Adlaa) AV ) ADke aa g Yt JY) Ayl Al -

ot Gl il o Ailaas) AN I3 ADle aag Y HAGE) dejll Al -
Ayl Lkl A0l sagall Gy (Auadill baad) (e

Aiad all adlsll (py Al as) AN ) ADle aap Y AAAN Loyl Al -

e duall Alanl Adlal) Fad ladl s 8 Ajasa (b 2ag Y LS0N L)@l @

cme ) Gliad i Jalail 46 peal dloas] AN I3 ADe aa g Y ARG dia Rl e

Aaall dlanll Adlal) dad lal o Bpen 358 aas Y i AY) Auedl) Al -
il dadld aa (650 ue S sl

Gl Alaal) Adlall Aad Slad C Aass (3508 e Y AN Aedl) Ayl -
LY Aiads laad (553 Cpue D) (gl

Laall Llatl) Alall Aad Sl Ajaga B aag VRGN Aoyl Ay umll -
i) dadd i (550 Gue D) (sl

daall Fulail) Akl dad Sl G Aden (3o dag Y HRaahl) Al Ayl -

e Wial¥) Luadd Jad (653 (e (gl




oo |

Jaladl alanly Apad &l Jaad u ddilean) AV ) A aag Y tdaglyl) daydl) o
Hlede gty ¢ ihranl

owinlly Buas 3l haai G dilas) AV I3 ADke aasr Yt ) ducjall A il -

cOne D) sl
Aladly Annd il Jaad G ddlias) AL Gl ADle aa g Y 1Al de @l Lna )l —

e ) Al de Laa)

ey dnad Gl laad G Adleas) AV G ABLe aa g Y AW A @l Al -
< Cmae U

Jasally Auad sl aad oy Ailan) AN 3 3Dk ang Y sdaulll due ill duadll -

cone ) sal _alal)

Ay i aii-9-1

il il jrime ail casmal Cugals 35 LS clisal aalll Caja all) @
aseie ooy LS cJaall (o ualll e Bpaall Ria ol ey 13as caal) 2 slinay
G ¥ Jad oyl o 53 0 aly Jad s iz liall canial) Gusals 3 S LSyl
(D T adle

Jstna (grinalls Al Caalll ISH b 5S55 ¢ Lua a Ll g il 1ash Capely
@) saaaa s,

Gl Jdally Al e agis bl sa :(Piaget — dualy) duli 3 call) ¢
celSAy Jaall elady Faulid lblee LIS Qs ally Gl paailly sl Jhalls
) gL sie Joal) olatll 45 puim Aals caall) o 4l (5305

150 ¥ cplee ¢ pailly e ldall KAl (JUkaY) vie Caall) ¢(2002) caseall de s ¢ lal) O
200" sO\Ar_ ‘O%)S“ 422):\“4}\ J\J cl‘la c?:\hﬂb )..QSnﬂ\ d;i L) um\ ‘(2004) (Jgana lada cz\l:\;.“ (2)
Oall Anala ¢ inale 3580 o ad) Blaall Ausles e a8 Wil sl Glall ((2008) ¢ s <3550 @)

T50a galiall and caallly 4l dusll sae




oo |

) oadd lgna ol iy Sl Aals o Leuad o5 Tal S g SN GilalY) @
i S Ll gle 3l ¢ oS Gubll AL &30 ) (505 Rime el ¢ palidl sac

5aS Tasen e 4 iy ilaie Ll Bpadanll QLY s daiadl) GlatY) @
Mise A pinge Aine ety (il egin 8 Aaialyy Basae Cilal el b Osleling

Baaaall Calaadll Lehiins 3 sl Agsoill Ll aliea of el s (Alia Sy
Jaa ly e Cangll Ol @Al Aesane g sl Y o ALl aie o Gl
Omally Jasd) o pon illy dibiaal) aclpl LSl dlear (e sty dualll 8 Ll
Aoy DA AT el Jlad pla ) o5 JElLs Adsasall Gl o5
(g Gty A Ll L)y asld bz,

(lelSLia g sLall cillliia Ggalge (e 2l K05 Al LS ) cadll :35lgal) @
iy sall (Liad Zmpil) Jolall alag) 5otV Blea Lo Auliall Jolal) ol
il Juadly \ghian

da e DAl K A Asally Aulaaglly Bulaall chadl) il s Ambal) cilgall ¢
S0l sla sl e Db ehal ol Gaasll abia B bt dgalse S DS G
() il

g ld Dl lealing AU Gl oY) cblead) Wb slia) Ball) Lebys cpn s
cainall G slall il yskailly adill Sl paials celall dlalsal i) atlals

Das sl o (addon @t ¥ ) (93l SIS Hhie g adlll cadlal) ¢
33l saleind ol 4y S 4l gl Al med lagi e lgags o all S

N N A PO

rals ¢ iualall Ay i Al aalyll awlad) (s & Laadedll QL) 2l ((2009) ¢Agls casan @
28ua cS‘))ﬁﬁm ‘):tc ‘Z\:u):d\ a:ds cd.f.md

Sy I atall Al W) o slel) alie b Aie il Asball Shleal) 1(2006) (a—a dpati ¢ 50 @)

S e cdaadla) daalal) dugpl < — )
-




oo |

(et o by ey (53 ially sl b iy b 4n) Oleas 13 gdlal
La ey laa) DA e VI Caped Y pdlall Aad 131y Calaal) & iy sl 4sgs
sale) dal e 3l @han Al daalally Aol Cagylall de sanse ) pdlal) cllaias 0
M. Jaa) g o3l

Siaka g ldl f G g gl dle) e cign A ud s s slabal) €
G5 Ly Ailpe e Raelaal Cagylh f ddunlee B e Ll 35 05$ Layys cadls
cdl) GalpiEl e lie of At Cilelpa o Aaad sl 8 eeal Ao WAl

oe Ling cilala g lod) ol andlpn olin)) 8 epall Juid' ol bl als ddyeys
S5 3Ly e aaiy g (LLaY)) Leale Glay il o350 il ) e Alls @l
g ylally (ala ) Clial calian 33La duailg culluds i jaleda bl e ¢ 5l)
), 1l

Uit ge i) oly5 A0l agadlgy sty Sleinall Cilaliia) Lol Alglae : Gigudl] @
CalaY) aen aaad Say Y Sl cclalial) Calide daub gl Gl (Sa Y 4l
) dadlgns il Al e gy 1y cellginnall cilie i,
G el e Winal deldl (e desana sl aals 2l leask ) @lasally al ) saa)
@), 0 pulial gty

daala Bysdie b yiuale 580 (gyilall 2l die DIV Lo s Liill adlsal) ((2010) sy dap (D

Ada Al kil

Zaals ¢ fale Al coulalall e Guealall uas Al das il LLaY1 (2015) c0sobs ples cglaall @

e cblall luhall 24S L gl i<l o slall Gl sl

() Michael Solomon & Gary Bamossy, (2014), Consumer A European Perspective Third
edition

oY) A0S Aplatll ASlell Yl 533 & dsanll U8 e A0 Bailly 5350l 5 ((2013) ccingn cidae @)




oo |

Lot lleniaall 3@l 385 Caupad aaail Gliseall o 2l @lin oIS 140l ¢
S Al A e oy 1 i) e gane Ll lesd) ol i e ne
M, L zital adlaziu

Customer value = Perceptions of benefits

Total Customer value = Product value + services value + personnel value
+ image value

Total customer cost = Monetary cost + time cost + physic cost + energy cost

Customer Delivered value = Total Customer value — Total customer cost

Juanaiil) adliall Jea) o 3yl I (g5lass Aadll o) 3ald) e aleall (e el
Pl 5 kil I algean 3 Ly A Callstl) a5 gl lele

cdn Jand A Bauall i €y e B8 a3 o)) (S S50 1 ABal) dad ¢
G Manll ge 3n ClBle ol ) A wdl Cladie adi e WiSH disad DA e
llesy Lo 13y edleall cilalia Joumdl agd ) (s050w cchllall oda el oli Jullg

a3 LAY gy Wails A5l ety 1 Bolad) 2 LY e Jaanll Gad i Y
Ll A, ) agn ) llally Lo e galall ol (e Alga iy Giae ST alayl Aol
S Al 8 gap Al ey e Adasyd) Luadl) 5y ally Gledd (e 4edi L 5253
e s 03 558 DA Jaeall Lewaty S el bl # LY Jles) (e Jgaanl
), 3,41

() STALL M J, Barnes W K, Gardial S F, Parr W C, Woodruff R B “Customer—value analysis
helps hone strategy”, Quality Progress, (USA), Apr 1999, p142.

(2) CHRISTOPHER Martin, “From brand values to customer value”, Journal of Marketing
Practice: Applied Marketing Science, Vol. 2, No. 1, 1996, pp. 55-66.

) Blattberg, R. C., Getz, G., and Thomas, J. S. (2001). Customer equity: Building and
managing relationships as valuable assets. Boston: Harvard Business School Press.

) Gale, 1994; Parasuraman, 1997; Woodruff, 1997; Zeithaml, 1988; and Lemon et al., 2001.




oo |

A oy ) dAugale yall Jp ) agil Gle cmedl) ) ey Sl
LI Ly al A el Jalat LS Lol cculul€ay) IS0 G g Lgiiiats Ledaing el
LAY

D) daid ZE.A;\} :&3}._1 ‘_g Al %) ;\.G}A_A.A = d_.'md\.a il B\A:Laj\ e}@.u
‘ﬁl\jﬁ_u\ﬁ\ )Ua}“ 44 L.A" Sl ‘_;\ )la.\:\} Z\SJJA!\ EJ);j\j cd*ud\ &= :GM\J cz\:vlaﬂ\
(1) agd Fatall cilaaal) 5agas clially aall e 350 Adlad ST 310 el ool

Gaiiye O3S Jreal) @) o dewi€al) Aal) Gl 4D ey e 55 ) Lavie
bl ladly eVl I (sahe s oysn 138y A uald Ahnda abay 4ily age 4l jady A
@), J sk

jlaall Adladl (e 3adll b,y coaan tdgladl) dalall 48l cillals,y) ¢
gl e 5)all g pailiads ailie de sene dlaall ADlal) (b ceDlanll g L8 DA (e
Z\:uA.ﬂ\ Bjj_mﬂ w‘) .JLU\ :Lu‘j A9 él (SCOtt 2001) a_ub.l C'_DL&\ C'_\:‘A a@i\;l;
5 A8 et A Basal) A salls danll BLS) (530 51 Vsl oy Aslail) Alal
Gaay lBally clgiads Anylaill Ldkall A< ¢ Daall po LeDlalaty Lgilord 8 Aue sl
()l

cofinld) U8 e A0l 2E AL 2laal) al) : eDieall A aall 4Eil)g ABal) @

Ol ia (lasgta A&l AR o) ) Tsiotsou HLal s adlia (pe 423 be s @llig

(I, Kumar V, George M. Measuring and maximizing customer equity: a critical analysis. J Acad
Mark Sci 2007; 35:157-71.

@) Kristof, D. W. Odekerken—Schroder, G. and lacobucci D. (2001), “Investments in Consumer
Relationships: A Cross—Country and Cross—Industry Exploration, ” Journal of Marketing, 65
(4), pp- 33-50

®) Scott, M. D. (2001), “Brand Asset Management: Driving profitable Growth through Your

Brands”, Journal of Consumer Marketing, Vol. 6.pp. 534-554




oo |

O lajlae) Allaly OB a3a3 ) Wia (o g aall Vags alaia¥l oy 6yuS dan )
0, Jia

5 Guruiez oo JS lgaay 3 Pl 2kdly 48 sled V1 IS A ek
te el EDB e (OISE ASH0all Al ALY o) ) LS Cus Korchia

cedaal] dadiall 2se sl olagl) :ABluaall @

ANy Baall jeaie ety cNLaY) A8S 3 oDlaall ol il s AaA

cedlaall (S Lo il st 8 Saailly Jaal) o 30018 3o (akas 1 )leal)

J-F-'-ﬂ-
aStally A5l —

dg il

Gan Yl

:(2) A Jsa
Source: Guruiez and Korchia, 2003, PP.6

M. Tsiotsou, R. (2005), “Varying perceived quality levels and their relation to involvement,
satisfaction, and purchase intentions”, Marketing Bulletin, Vol. 16, pp.1-10
@). Gurviez, P. and Korchia, M. (2003). “Proposal for a multidimensional brand trust scale”

32nd EMAC ConferenceGlasgow, Marketing: Responsible and Relevant, pp.1-9




oo |

ddlud) alu)al-10-1
gl clubal-1-10-1

i) aaf

s Al dalsall (e 20 Slla o et
Ll i jlad alal) adedll (DU
Al Gaall e e A YT Gl Sl cilalay)
osailly Jaall ee e Y s gl | gt jlaa @dlgag A pSTY)
Gus—illy Qiall ,alic (e Wy

S8y,

25aY) sllsls el iy gust (345 o -
e eosSall BN el Joas 8
LB Al sl A ylanll Gald) | Hasiny Al il
0535 ¢Blsm) (B Aiag paall Ay S | s Y GBI JULY)
oo Lllakl Aleal gse il Auyaall

aeDIAs caginias cagia e Hhlid)

oo b ) e (g5l e o —
Cladl 2 cchalaall Qlall 1 380 ey
sLSaall Glally ¢ o)) clalla (Jlal

en Azl sl Clally (il )

S e 4 5y Gl

Al sl A pY) Gl ) - JULY) (s LSl
el daghialls dasSaa gd Ay
el sl Laly ol Al clgaatial
Bisey s Ll il 5l ¢ (gl

LAY aliy Caiall g




|‘ dwljall plall jUsUI

g} aaf

|

‘55 L:C\L.__;A;l ;\.JYJ K d})é Qe
oty Lee cApadaill QL) (jgenin

Goadedl) QN ¢ geaiin Y Cpee

Callly el Ao s

Jas 5p€ die o il co el
Jidl el L oIS el e (880)
O Gl caliy Gas mi elag] (b
Bl a5 Al Gy sy Gbly)
JS Gl sl ully e S
oty

pinally dad ) e W (S Les
celpm 2 e

i) aaf

L) anad

ClalY) e djlas
Laile 5 Agnall 40 7SI
pn b yaedl 5Ll

Caall OUa (gl ol i)

Ares Tl Cltil

L)

sAaial) alual —2-10-1

Aulag) Ao asas Auhall Caaa
ey canll e U adlgy oy
ALLYL A gall Lali5a s dalll

e IS O Rlad ABle 3534

Bl Cans Slady) b el

all e gl

Falling in love with
online games: The
uses and
gratifications

perspective

2010

Taiwan

Jen—-Her Wu shu-
Ching Wang Ho-

Huang Tsai




s o s |

gl aaf

il Aaal ) Al caalal
Ao ely 8 alll e a Al
ranlly lgarl Sl A8l
A study on the goal

[V g_ami c&}.\ﬂ\ ¢l N

s ¢ smially Aalll e value for massively 2011

multiplayer role—
adlall Al Jalgall 3Lyl playing games Taiwan Wen Lin
yi

Yu-Ling Lin Hong-

a..l_A (:ATJ L_x_:dj\ ;\)} UA\JJ\
players

:dlsal
cé)g__._aﬂ\ el 8Ll ‘JLAJ?‘

Ay aadll adlsas dad)aaal)
O daladl A AWl s
=l Loy aledg SU
- J< Bl O 2013
Ghs oD agadlgy o el

A motivation—-based VrijeUniv
N

typology of social ersiteitBr Yu-Ling Lin
o= Ofaldl e—alls S yiryal world users ussel,
palaall delas¥) cldall
e ‘“ = Pleinlaan
G cgdlgl e clel caaladl
ol —adll G Laik Wala))
Ll Cliaay A udlrana )
gl il el ae A3l

il Jalpally




dwljall plall jUsUI

gl aaf

s |

calaSan) ) Ayl s3a cdaa
Lyl QY alass o) 2al<a)
(e Aegana padgis Gull LS O

. u..).\cm\ c«\JjQJ ¢La'4):>1 \j

3ol LS Jsd 20 Aipadl
o Ly iyl Gla )
cagal ol @il Loy cagDlanais
e O5ST Aad mse cha) @
oot Gl e Jaya 124
cuilSy s 85545 (s alec]
Ll o 2S5 ) il
peard Gl LS e (bl

dgady bl

cgaill oS s Y adlal)
eelaa¥) delall 5y g 4

aloall Bullall aga AT il

Never Too Old to

Play:

The Appeal of
Digital Games to an

Older Audoence

2011

University of

Leicester

Bob De Schutter

T el z sl Al ool
Gl A medl) ol adlal
O e T
A iy agd ] ulud i
bian (el (Oped) Calisng
d—ab Lo agal Caalll adl
alaan W) Lalaly (uinlly yealls
A Cus dalll 8 alSel Ul
elza) sl i) plass
el ddas b upas zisas
10 oo uhall i€y Gue)

D A lasand & e il

Motivations of Play

in OnLine Games

2007

Stanford

Universit

Nick Yee




dwljall plall jUsUI

gl aaf

s |

Syl sl o P

)-olea¥ s cdueLaally

i e Al oda S5
Glbad & Llal o a8l
(o—ma 8l cla ) el
sl agadls

Bl dsa bl Al c S
el das s (s el )l (e
pred) 2t Cualll gl
Y15 cylanl) didlusy!

0S5 ) Gsabalass¥) daay Cas
Ca—a B2Ax%e doeliial calddle
Jser Uiy ciaalll il i
S il I gl —aal

. ;‘JS”}

Personality Profiles
Associated with
Different
Motivations for
Playing World of

Warcraft

2013

The University
of Texas at

Austin

Lindsay T. Samuel
D.Gosling

Ao genay A uall colil
Ll pdlsal) Aipes ) 5258

fh WS Aye el (e
oo Ldal adlss —
Bl el adlgs —
25l e el -

Adlidly Syl -

Why do you play?

The development of
the motives for
online gaming

questionnaire

2011 Institute
of Psycholo
gy. Departme
nt of
Personalit y
and Health

Psycholo gy

JuditFarkas
KatalinNagygér gy
RébertUrban




s o s |

gl aaf

sl Gaaas ) Al cdaa
s el Al Rl
s g i) L) Jere
2 depane N Jasdl
Hhasie CDllie cha) D& e
T CL R ROTER
lerax @ Al @llally dakia
il (1) : DA Ga Leldasy
(3) Al gdlsall (2) sy
Al Bl (4)5 il aseia

slall b Aal) dpadil) Why Are
Fowall) clalall Caian 3 g — Adolescents 2006
th Lo 385 il a4 | Addicted to Online

Kaohsiun g, CHIN-SHENG WAN

" .
il Zgalgd) (Al il 4.8 An? Gaming

aagdly sl e agll)
o gAY el Al
—addly celai Ny ¢ gl
O Qaed) ((Blaayls aopal)
alalaa¥l g la il xdlsl)

. . Taiwan
Interview Study in

Taiwan

0259 Aelaa¥ly Remd )
Agiy calilaa iy calilaa
Al (Gl olady) i
Y1 Aalad Gl
ialhll ) aalall ‘@AAJS\}
Ol B (Gl inn)

)- ol 3




dwljall plall jUsUI

gl aaf

Loyl ad

Wlay

s |

Ay Aloa g Auhall Cag
Olea¥ls Aol ¥l o
) 25m A ) QL) e
LS e bl (e Ao sana
) il —

28 e sl -

Lalasy) -

Ll g elaall —

Impact of
Multiplayer Online
Role-Playing Game
upon the
Psychosocial Well-
Being of
Adolescents and
Young Adults:
Reviewing the

Evidence

2013

The Institue of

Nursing and

Health

Research,

Gaculty of Lite

and Health

Sciences

University of

Ulster

Alison P. Porter

jonathan Scott

B8 gy e ) S5
omed el ‘.SGLA:\AY\ ‘;cjl\

Al ddeliae A o)laiinul 485

O bl el &l G agaal

A e Ospedn e dulle
A Laalll Aasja e Josalatl]
& Aala 3l Adaal) aed IS
Lty ailasll dllyaly ol
cbaadl J) s AY) (sl
ool delaal Aiu S
d—alsill adlse cdalll allas
Slady) Glesanan ¢ o lanyl
ClBally o (StSY) e G

Laalll JAds
O Ayke Auhyall Cn s
Gae Geddl e (e sans
S8 oy delan (B sl

A study of
Interaction Patterns
and Awareness
Design Elements in
a Massively
Multiplayer Online

Game

2008

Hong Kong

Polytechn ic

University

Tiffany Y. Tang
Cheung Yiu Man,
Chu Pok Hang, Lam
ShiuCheuk, Chan
Waikwong Yiu
Chung Chi Hi Ka

Fai, and Sit Kam




oo s |

gl aaf

cetlig i il Cualll Gile gana

el ae Alaall ST agild
Gpiaall gail of ) ALYl
il il ) Jseasll i S

sAlad) cladyall Juas —3-10-1

S dalsall (e v @l o) ) cali sl el e gl ae Al -
G esanl) Audliall ¢ Gll nasdl e A SV GtV Ayl alall aubetll (DU pds
Ol g WS 5y Gus-illy iall joalic e Liyes jgailly daall S|
DB b il (AT dialag) B Ll A 51 QL) A el o alad) el
Opnd b aeuss Online games iyl ye pulas 3 Bss ST L) o 2y
Bleas clastad) o Ginill 5len e eI (52 AaaalSY 5 e liia¥) Chleal) sy
da Chleas 8Ll Sl @bleas chuinl) Clalll GLS) 5lgay IS 3)lgas cde bl
Base (ed As pSY) Clal¥) dujlas e Agiall Anludl SEVL (sl Lad Wl D)
bl dna il iy Aol Jhesl sl tal con ) ledias
Aadadl BV (e dae A8 S cand aig dAale hualy AaaalSl il ddae Laal

o o 4l slgal Bl AL e o) lia gl (e Taae A uball caadd Tyl
g S Gl Al ) Culgally Alady) cailsall sl AlalaYl oa¥) ellgls cpugn
bl Cailal) BT e sl AaladY) Guilsall Gujad e Jasl) Cangy @llig

sl dmgiy sVl SISV Agase A uhall il 1 sasl) deae dale Al -
Al Gkl g o) (8 el Gl cluladly Slul ) Gua ge Gl

A3alll Gl Gl aas al) elad) e ) puags of luagill e culs claly)




oo |

(i) A 8) e Bl o Jany of isneSll el aliel 1ok deay e oSl
Adla e cul€ Gl 3K (bl @l gk of Aalas Gl sag Brile

Ao gSae gh Ry dabed o Ay Y1 QLYY o 12012 a8 aige Gy —
o Ll allall G copilall paad) ol Lgld ol Al cleuatial duadll dagliall
LAY aludy Cliall g 5 1 e L i) Laily Fbie lall o

Ol Adlall (G Alaaa) AV @l 358 asay caadlly alaal) Ao ld r A a8 -
Aaeill Gl seaiig ¥ e ptlse lee el Gl (ganding

(DU (e (880) Tan 8y Ane e Riald) slaiel 12011 Slasall (golus -
die i) oLV AS)Lae tliagill b elag am il elhae] 3 Jadl) sall A oS Lea
slaiely catlacl aa ol Lo oD 2dhal (Sas e 13ag) s S YD o)ys
s lsaal) Alud) e il colal¥) @il leall Gilela e e ddliasy) ALY
sl Al B el e alls

&l (A 355 ) Shu-Ching Wang & Jen—Her Wu i,y cjlal -
Aggeall lhises duedll aranans saldll caag Gl (8 Al e IS g caadl e DU

1) ilgall Al ) ylile Hong—Wen Lin & Yu-Ling Lin a_ulys Wi -
cae U Al el oy 4 daalll e

ome D) sl e laally 4 wall cilaall Yu-Ling Lin 4y calglag -
Al aaig e Cina (A 855l dalsall (g Ao sana 35a Coelil Cun (Ll
s ) st G i) e Gl e ol sl o5 Tansas adsa
ealls doay Lo agal aall) adlgn caian Cay ¢ ome M Caliny (S auiiy pedl (el
el b LSl alaann) Ll Gl

«3S) Audience Games to an Older The Appeal of Digital Zul)s iy —

Jelall Adlall ledaly codl LS G Ayl Gl aladn ) Aalsa) Gl iss ) e




oo |

A Loy L)l Gl ) LS Jod (530 Ayaas come D) oVl slcaiyly o laial)

Gac) gl A dil) wélsal) & gdaill ) ciew CHIN-SHENG WAN iy L -
Lo sy ol puns 8 Lnstil) lalad) vt 35 Ay S QL) iese (50 Al DU,
aally Ajally sangll o 81 (e Cagpell) Aulalall Agalpal) Aol wally 4 gl 1
(B e appell elalal) gty il o iy cela il ¢ Sl (e il
s Ay eclilaall ey (lilaa (55 A lially Rrad dll claliall g Ll
Al ) dalal qeasally Y1 Al Al Glasy) ) Al ((Glely o)
(3l 3 Ay sl (ina)

Al (e 4adis Alia caaag Alison P. Porter & Jonathan Scott iuly —
ol LS A0 L) (0 s ) 25m e SSY) ) e lasYls A

Ol pe elaall = QUESYT — aBll (e g pell — (SN Bl

Elements in a Massively Multiplayer Online ))sixs dulyn xSl Loy —
Al Aieliae b oyl 2S5 ced) s e laa¥) o gl GlA ¢ 550 Game

development of the motives for online gaming i, Ll -
e danyd Jo duhy (B e gl AsluY) adlsall ddyea I cieud questionnaire
(D) ey bl Ao Laial adlyd) 1L LS Atye qilpall ) ciliagiy sl adial
(Aaslially < GlaY) gl s a el

G omed Al Gl Apee o K5 Leld adlall Al W -
Oas caall gl agShal Ay Sljinaly pdlpal) Abpay i ally cipad) Aikaial
Aol Sl ana Canill (it Lad lge i e Banh a3 Adlad) Al o SAL sl
Ganyadl Aiaiall e e LYy Adhianll bl oll Bl (saay ccaalll Ciljinay
Gy e @lad s Ll g (il 4] Gl 2 ol qala oo ) 28yl

B 3aiat s ¢ e Adlin) Aad ol L Ay daall) (20 weSsbu Gll3 Lol




oo |

Aol Gl adlong Gl mia g lia s s DA e g Uil 138 b dalad) S5l
Bl e paety Lo D ST laad aoait] (ol il aags ¢yl oD e




éralill rrdll
ailiphig aniltia .cislll pgdda

ama’ -
d2lg Lilllhol wolll pgman 1-2
USglw walll pgmin 2-2
vl diami 3-2

vl glgii 4-2

lilawg woll Gilkhg 5-2

walll Syki 6-2



R |

Pl —

tal) DAl A s ) S0 B callly selll Leaa 315 (Sl Caaag of i
S 5aly Cad V)G EEAY Ly 1 s D <[36 1aead] «Gals Caad A BLAY Wy
dee Y DA asedally el dling (32 12V «oslasd Sl o5 Gl Fa $Y)
odgaies sla uallly cand ged ol S5 e gl

s 8wl ODEll B 5y LS Lally g la WYl bl e els 4
"osbaalal A1 Bl Caaliy 8% 1o Uaz Al [12 1Ckusd

Gl il la s Cugd agal 5KIN Lad o Lo 135 catdll b lalY) e il
(Y5 sSall QLS bl JUlSU e lslly cblally ecbisml) (e 5133 Y Lua )
(Olsalls Bald ¢ Limall dgenall o aain @l Laale] 8y coulially cilidal) cadaaly
(e s Saall) dualy el Clisl 8 Ao gl QLT (e ag sglaasll dalS
& Sl Caliasy () s lad) o ccaall) Gl GG (Call) Laady o(dpkaal)
csbu ) Gty gl aaia LSl (gAY Adlaie (e Ljgus

Zhoall 5 Jallly cBaal) o s ) ¢ Byl o3ysall FaalS 13l Qa1 -
Dall Zaaly 35Ul 48,0 bV ¢« jgally cdaall Ll (Jolll o Jselill o Lalgall
Ay

G Gl asedal) ¢ ahally (dd) QS talidly pluall 4S5 e Qi -
Lald s ladlly (dsla

(BJ...."'J\) LB))M aal ‘U“‘;’JJ‘J cc.aMb ¢alaial) ‘J)SM\ e J\,\Sﬂ} -

(o)) Guad) @ elually -

cAobially ASs cadl aUadlls AV adsillS Aasa Glall cl€ cialll) @l ye ) g

Ll 520 23] cleade Linpe Lally b€ i ¥ il oIS e aaiad 3 fially
Clhile e Ciiyay Lagdsi€ill Crela iy Couwd Aga 8 503l culS 1) daeLaay)

LoD Y Canglas lli




R |

alelanl o 4 e e el Gman lal OS ol 0 Y ikl Calll dals -
dals o daladlioda of 420 Yy caalll ) Aalall e asld Gl ol Al gl Gl
pdlsal cuall Wy il (ge 3 2 JSE (Bia)l ailia dalye e leelid] 3 ol

) 13 g Al slaad) aal I8 Lo 1aag AT ) 28 (e calids cde g

:dady Ladlawal caall) a2 9gia 1-2

sed a0 sell ce il Coged sl caall & sl ien 3(Gussall 25 anan ) ela
Ged il call il el e Cugly copt e 4 e Ly ey dumd 13) ey gl
L)y die calie 13lg 0,83 Sy cdie sk 13) (Ll s

G sas clalll A Jal e reaad Bale (bl Clnidl) (B oela Sl
Taaie 4 aali ye aled IS 1Y (D caaly canlal s cLiad Caali Cand a8 (L5

uSJ_mahMj(_\dMJM@ «_uJZ\ASJaM\ wy@@bjusﬁl:ﬁjﬂ
) e sl Abal i ey ey (3n)

& Bty 53 dads e o i Jad sl ) g8 tanllld aaidl) useld 3 L

Cun Lo A G o) Al pald (S0 Laall) Jats Gl Ayl wllaias b
bl (e Ao sanas O3Sl (O ) agdde Gl e ganall S GalddY) (e 23 sk
A gl Sl aelgall o alatiy (Al Ay J<a Al Slaalls Caglall aual Aadail
Gl Gaale I Lelanay clghadll o lSiall g sanay ccanlll (e Alaje IS 3 Al
peidlans ) Openn cpal) Lalasl ued) o (o ids Uy dsepall dagitl ) ZiLaYl
AV e iy HKh gl e eV S oy cchlall e Alulud aa3la5) e
o dige Ll 05a0 Lie WS (The Theory of Games Ll 4k)

cagd A Y1 e sl e DU




R |

Conlll &z ga anll Jaliig ale Gyt padlan il (K Aaball clayel) oda (1

aye e Tedy Gl alas ASa UK 5 e 055 dnge pe o dnge ja Ll
Cuang AKalls dadll anall Zila DA (e e cad ol cilelea IS5 e A silal)
Aaiall Ggaint Cangy 4l (e Tein sy ARSI BRI pdlsally adals Y cdadlly Aoyl
kil

ai o) ey gl Jlia) e Olslag agdh (ol Aidliny O paay (o a0 g —

el Gl Ams 05368 aetl (6 Bl uly sl ae @ S Ylaal S
() Ak lass st Osa) peibilua B gisdang AV

sleily () Ayl G Tos ol ) Alaye (e dall) i ) o' 145 -

DU Ol clan o asliiag aaae IS8 AT () e e Jin 8 Al )Y Al

5al) Alall s dinally o ad s 18 e bl 05 o oSedl e AS5a)) Sl

D eV laay) A g slaeal) S 5ad) sany cdaall V50 o ) jas e 8ol aag

‘Lol conlll aggia 2-2
rais haa LS8 (0 a8y cadlly bt dad Al 4 sk Ll sa sl
sy Al of Al 38l ColS elgu cauall 8 Aildl) A e (Gudnll) ) 33K
Apasd) claladl) e abaa¥ly Aabaall a1 ad) ol ghdl) gl 8 aody Jalis Aial
Ayl iegadag g in 2jdl) ey @llig Aglgl Aaiil) agle (s Lo Hlaill ok Agdal
030 Wy ¢ oadtl) 45 6S5 8 AlSl) dxdlsn g cAuaddll adluad (e aedli L laal )
bad i Y Gudilh (gl Ja it (g " o () oLl utialdl mns o ) 55y

@ Do i 4

2002 02V olae ¢ ally deLhall S s ¢ IV Akl (Ol vie cuall) ¢ Sliall duaal) ae Glia ()
15 =

130 ccgm el qaslly il deLdall (galgll Jla caalll uis ple ((2004) ula ¢ Hise @)

-




R |

Y s el qollall s Lo lan¥) il aly) glel e g Liad canlll jiiay
JULY) Al paina) wih—d cilide eyl i une a5l e o i
By Adliie Jalye 8 38 bl liad Al QL) (e daliie (36 s ¢pia)ally
JUlY) ey as 1l yaillS dadgimy Bsie e (gf Agiey Aagrme e Ll 05
el gal) e (lilal

il il cge DS Teia dllein il e a2l Balalall adlsalls Wle Cuall) Jasiy
o aalll o g cully b Jolal 558 2a V) il e ¥ sale oD o )
Oled) Ala I ADIA (e oS doaay A Al gado adiyg coe DU Bla 0 Tesa
cadde Joanll 3 hasa¥) die (B sty

sy b paly Jilally pald Bt canlll o ) cpsball (e gl et
aglans 38 Ll LS Canlll gt ) 5aan Taled o 8 (AT cilisyes elling Aypaad i
Gn Cus At AT ahe ) Al Alaye e Blie) gLyl sba b Ly 1o
Llaill e ulad ga sed il sl B (gam 553 13 oS Al o) alll o «Piagety
o bl n sed LAl sla B Gmsn s Al (S ol ) nllls cal oSl (S
O e un Jial) ogai el g dsaly Byl Ty Caallls el (gSll5 (Sal) sl
SISy Jaadl by A skaill bl sa (Sl S Lal ) (ghepl) dival) e 2318 oLl
skl Ja b aie slain) e Y Gl daulad dals 03] sed el Gl

< obaty)

il el ) (53505 caleil (ginal Jiiail) dabee g b Allad Alrass Canlll
Al e m mmall e Ll b il el oSl sall L)) 26L_=YL

1), o8y

colas e iy ) 1y IV Aadall clgal) by Aysall Glal¥) ((2002) casens dema dlall

18-




R |

s Y] 43 ast cdase e o) dage 06K a8 Lla 4l e Caalll Capey S

Gainil apal) b L g Y)Y QL) LS aads oy Bl wally Aaiall (i
Gaadi b oLl Ll ) ofiall (e auaad) LT Cus cale IS Canlll Lgling ) Aaiial)
Wler 8ysiSall (655 LS dulanslly paadly doliel) cilgad) alide 8 daa ally sl
Cuns a8 allae iy (L€ 8 plad) Lan (€ dupae caalll Gl «(gsasiise

M slall jlee pasal Calsall paan (g 4l 6 Lall) el

rcadl) Luaa] 3-2

s alar o ) Lz Al e ed (gl 85 e Gilie Canll) Ty
Jil o s cdann sl ual) 4ShY Gy ¢ raamnlly Ll oilen et OlasYl
e e el gd caallly Al DA (e g (o Algilall Alaje 8 s ST (5
G 53 (e oy 3Saal) Asalall Alaye 8 Al 020 fois L STy cdinay 4iga
G5 G cdoal) Gl G ¥kl Johal o Ayl Wikl Aaje Jaa ) Ailan
by sae daba e lage g Alaal) el 8 Tpan AT Jill s ol

DA el A caall) i ilSa e Taa 4Shaly Jil pn g Aaadle oS
LSl adalisg ) 4S)) oy

ced Llleial 4l L laia) Jadall e b Aaaloasdl) Cailsall 50 Canll) ey
AU Ala sl wy doelaad) L) B AGL Al AY) JULY) ae alll Dla
Golls Oslaally A LSRNl DA e 281 g ¢ e laall uall dpamy A Jsa Sl
cellaally 32V e

das s Joliis Clegand) (3 z Loty @Bl dayy e Tl Jakall ooy
Oe a3y Saaglly lalall ssai Jhaat o) (Sad Bl aitlV) Wl e lia¥) oK )

Y bR e 4l Taals caall) ey (23 e laia) abialss

il Aaals ¢ iiale 55805 e Jal) Blaal dujles (e 0l 8 Wy sl Glall ((2008) ¢ s cagpa ()

T50a galiall and caallly 4l dusll sae




R |

LS el bl jallae e als sedaay cdanlud dals 4 8 Gl Cuall) dnaal (e
e waad) GLaiS) oKa Cung olas) S Bla @iliyg i (40 By5 g (@b dlaxiond 4
Aylas adlsl) 5\Slae e Ala ) Jseadll e Al Aasaal) 2l (o aalll Aalsy 2541
b oS s 4l e laa¥ly goallly Jaalls canall saill & Calll palin WS cRan
ol eleles cpfinlll e daall i 8 aallld caciaally Bl ae o) Dlee g
Ll daally dpad Bl gai A adboy (59158 daay 43 ElAl iy oLl Aliug 3yae
Aiaally Aagallly A alplly Gaaladl aaliall o ESH aledd Al 4l LS JUaadl
O] S (gy5mm 4] s ¢ LSl Al 53l 8 anll) o 13 e Gy e Laa
M. sandl daba (30 Ay JS b

Gin A (UL wie L guad s Loniil) daall (32a3 8 480 Al Gaall o LS
e o Talael AL o Jalal) (g wual Ty anlll 3 usjlaal Alsal) (ajdll S 3al)
@zl

ading Wl dad sl cVsas B Aalelly 335al dalpall aal oo canll) o Lol i
A pKall el die iy e cdaa b Al Al e il gzl saill B
O de Laally Jait¥ly (@l esms oIS

Sl Byl 2o A Jd s 4l call) o §SAL Bpaall Aalgd) Alaadlall
G D Cuny @l Gl e lially el Al 431 lall cdlalally
gl el calida o sl sl 5l B e cadde g el 3gl) s Glos)
el G oagag ] (s casall o3 BT Jia ) calll DA e ol cei¥lais)s
NEEUREN AP INEN 20

(I Anidall cagiliad & elas) b Aus il 4iY g JULY) ie e i) aalll ((2003) ¢ogane dana aallpal) ()
8-Ta Slae Y1 aymadll 3

Anad) Bl 8 opad) Sal AL L Al el A spadl U8 Le Jilas el ¢(2006) el b e @
8-T0a aplEl ¢ jas oyl KAl duabll

520 g (ol caisilly pally delilall (galgd) s ccaalll it le ¢(2004) sl o Hse O




R |

Gyl (s Aalled sbulS Call) ) Glal) e 43S 8 Gl elale bl
Al bl ) Aallas malic aal (e lagie Glld sl 38y (JUlY) die 4500
cueal) 13 8 Gl ld L STy LS G 5alls
bl Baelead) QLYY DA o e alad ot due L) Lad caall o LS
Cuslially meon i) zgialls cculdalsy¥) oda (e 235U JSLGA) (g adinally Jals,Y)
E\L Jﬂ\ u;.\d:i ‘._?A w.ﬁ th 6;)\4\)}\ tA t_uﬂj ‘dldl_a ?g_’.a d.nw\j ui);t}“ 'é)_&l.ud
Jaiul 625 lae (A e ailad gl Agaaall dsaall e adysiy acalaally Jalsal)
sagally anlly agin elaall e lie
Gl S A Waaldie) i Bagsi A pal aal g Caalll G Al (K Laas
G5 A Ay eclypall Gluly huaall Glas) e selud dliwy LisSt el s s
tole el 4l LS pual) ae Jalall i
clypal)l QlaS)y Aasdll Faatiy Gulssll Cuysi @
Jassall GalEss) e pKall e
ceelaa¥) Gakall e saclie @

rcalll ¢ 15 4-2
Clalin¥) pues o (JIKEY) Ao stia e jill 5,5 Y laal) 5asie gl 41 Gaall)
Uans ddlide Cuall) 3 aaan s Al @) QS araall dujanl) Asjall 4 s (385
Gl 13g] Gy aad dall) 8 opuSlially e aaad g V) o Ok opdiall)
aalll ageiad Wy Aol 0585 28 Gl oday dAueleall S caalilly diunydll QL)

gl 11 Wb o (Sary o g 51 (gl




R |

Al calll-1-4-2

o gl 13 el GlalY) (e ax aulall paeny e sis Canll) gl ST (e sag
il o Gaeleay Ladan JSY) QLY ) el SR Jasaad) (e sy caall
: Jall

sV oysei & Jahall ae Tan Caalll lalis bl o) 1Sl mwad) canlli-
e Ale Cligy Ay sy cyhd Qi) 4 st Qs ha Wl cell) 06 Gaa
(1)-1.—@

Alaa¥) ) dear Jalall o) el 5-2 G Lo Alage S saSadlly §placad) qilali-
S il Qb Caped Ain Shlew ales e aKa g dagess Lass S el
e saamie Olally hlee HLERY Jalall ey o Shn — Gaall 3Tl O3l4IS oSl
Aiiye (Sl e Sl gols8l (B Dalall e il Jill S G gleall il
Al SN Bl sasly 038 e Jaslly ol has e slalls

DS JULYY (sal lesas SIS Cualll (e g sill 130 ey 3 (mualdll) @A) Caall) —
Anad) gyl el ) QU dee Gua apabidly ol Al Alage b Aals
Gt Qlall 35k e cags g @Y1 G0AY L ally &1y ally salall Y leaV L A8l
@), oAVl iy ls dejbadll Jie d5aall

Al paeall alidy (53 (ghlly S iy 6 o laad) cuall) oy e laad) call)-

daday ()] alll O s o) < pl) ma )Y gad 4d yuaw (3 LFm)&\ ol
O, isbaall aall) sy AL Cand o5 el alilaall el

cOlee V) iyl 1y 1 caabeilly el Jaf e a1 ((2004) c350nn dens ciliall ()
815 DU Ll Joad 2yl Band (8 Sl el 23 Ajlas ¢(2009) caSall de lea Ga cand) @)
Ol Aaala e laal) Aeadll S (Caha iU iyl JUilaSU

colee (Y1 syl a1 cadailly Sl Jal e 0l ((2004) cagens deas Al ©)




s | i |
:Q,J".\."'uﬂ\ all)-2-4-2

Jaal st oS il aalll cllabissy ailly ¢ ghal Sl e Jaball 5y dasiy
135 clen (e dpalally Anlsl) sladl #alad (uSaas capaddis OIS Clisad & aadly
e Jlgaally pal) 3 lgaay ol Lgises ¢ Lyl Akl oLy ey

il & (sl 4 @llyg o elay) Sl daanl Aals Javs gas i) allly
e O Lol 3y ulSail 1aag calasin¥ s c¥slaally cpaailly Jad) e 5N e
Clall e pilie I8 Gy 13 (Blaal 28150 Wle LAl ey 0 Gaalll ol b
e i) pdine HSIS cdia Al Lpeall "Gugadll Jal' Baed e Lo Leall 55V
e LAY DA e peasdil o il e s il e psill 138 e len Al b
R (PN U T Vi O = [ RPN IO ) PR PO PR RS - PRER PO RE TG
A T el 2l e e WL T e DU 385 Guny e Laa¥l Ll e e
S Sl el b saaaall pe Sl uall) sl aadn g clSIL S L
dabse e DS Teim Caalll (e il 130 s el olos) i1 Zdailll culag ol
th WS Jash Jolall Al e (uKas

Blall daeYly cacinall joall dalat sdueLalial—

e 58 Lo IS e Gnlly ()\Sa) Sl aaled dgdie o

Wy Osmne el lom (e Ly Latic Z L3V o)ped sdunidi g

: Sl all) —3-4-2
i 35S (el Jalall pndty Cua i) alll JICET e (ol Gaalll da
caglio 05 o g Al iyl Liey Jiar o LS (P a1 cile gumsally sLosl) ala a5

Juall o aaien Al Gl 8 g sl 13 Jiaiy ccilaal o pala Y Wi Sl 2l g

() Roslin Modlothian, (2012), Getting it Right for Play The Power of Play: an evidence base

colee (DY) eyl Gyl (1d cadailly el Jab (e GlalY) ((2004) casens 2ena Al @)




R |

Jaall e 8yl gail Tk 5)Saall AV galall Ay & il aelll 138 o O gialll (g5 camnlsl
Hgie e g 13 Ganll) Baagy Alayall 020 b
oSl A e &de\eﬂ‘gu@ﬂbéw Jslad e &H\Bjﬁg‘-‘-’ﬂ -1

osic 5illy B (RS Lo Ruiniped Biplas Glalay 0L (a3 (0 DAk (24 ~2

ALY o Y calll —4-4-2

I Cun AV Jil (e iy A€y Gl Jilal) oy jeall (o 580 (4 b
o S Gl ey can iy el 8 AaDles Baame Ll lsall Hladiouly Jakl
Algalal) Aaye 8 Ll adsll adad — @bl alad — LSl QL) 038 (g cosal Jalye
e e Delie 035 Tats legns Ruelan ST ol oS5l Gualll ) glind 3 A
Al L) (e dasly (b Aapd ALK ¢ raall adalis

:Adalgl) ety -5-4-2
Cladl 3 i alls adls by Calaly Jaball L st Glall o Bl oy
Ll s Loy 3im W Lgiag csall QLlVL Al 260 saclE ) aaads lly il
DS Jlaely adabially 5)lacllS ca sl alar 3 Jaall aisi agd (e Jikal) oS A

Neolgl Cabida b Asbal)

3yl qlaly) —6-4-2

Byde A manay Batee CulS 1) Aaliy Caelll 2oy (il Led Jalall @)y Cus
Cladl a5 dadiinall e laal) Glal¥) Caiiall 138 5 jelays cAaall) 5acld 8 oSl Jabal
Od bl Healls alall 38 S e s Aaliieg A3l delen callan ) Ludlid)
) Yy luldlly Aaa¥IS ke Ll anladl 3 Gyl el Jajaw,

Raala ) 2S¢l Jlalal (sl s 2ad) L) 3 Gl alai s Gl 3y B cdllne Al @

1997« yiwale by Jiasall
—




s | i |
) LSal) Glaly) ~7-4-2

paad a5« Sally unll A C Dmal) aediin ¥ Jall ol pas GlalY) s2ag

s Al Bl I Gl OV Ol e Gusie Saal odie i) asehe gal

ClalYl PR e by i b IS5 Al e Jibll iy L 3 By el

a Y ) Al e e 8 Biag Sy Jilall DA e ety Al ddalelly Ablass Y|

lghind z)ay ccalalY) el Al dians Lo il L

rdaw ATl Glaty) -8-4-2
1305 daial B30 ) skiing (L Bl 5 gy cupdtl) e 3l Gl ay

ol ) (g5 e lea cilS

g gailly Aanletl) ety —9-4-2

Aleis  hae paine Lol all) delea aaiy JURY) el A Gl ay
sl malie oSl e Laial) Clilalls ailly BIAY)s bl sold DA e Jikal
Aol gganally Jiall Jagiy Ciliilly alsally 3alidlly dasall

¢y Jalall J8 (e Jiball dadd aoshaiy igad caalll e gl 12 PlA (e g
3ah anll) e sl 1368 a3 1 4t osllaal) Jsall pe oSl 4 Alglae Gl
DS Aol ay il skl (35S o0 4l Lee lily anlll G ol 6 4
Dol i ) LYY ay csllaall Sl Al A8 (5K 38 13a (bl
(), Jakall 4855 3 dpales

:ABEY ety -10-4-2

(b sl Basall dyal) e Al 55035 28 el Ayl Alse (JUY) die el dpaal 1o Bhen gobaadl ()

1997
—




R |

LY any ailalial b lly ) alaa¥ syl collalial el Ly 2ad,
o35 43 Lagnall allall ) Capailly el slaall alasiSlg Apeall 8 A )l b Abiiall 4pal
LORRIRRR

leelyil JY5 ) dal e e Lage a5 cclatY) gl Sy a1 S5

aall) GV T Al an S ol Ll e dlesis W o Gus clgianlay
Gl Gans @S Glally (A e il sylaally aaall Glally sy 5l
I Aol (A adlally gl GlalVls (dunjd oy Reldal Lol Sl Al gAY

Ll el ALl (e g

tAlamg canll) Cailag 5-2

Aaadlally dana flly A dills A gl gyl alleadl oy Al alll il axem
B ptil) Jdanll elale ol LS adlal) quilal) Cum e

paall 6 dbiad) 4sSlaly csaraiall 4slsaly A siiag 5)ES C¥lae 4 aallls
Aaad US ae alin ) Adbidal) gy aalaiilly Jadadil) e adias Lo Lgias cdablisally
Ay Badse Clejlae s Cilaal Lgie XU Angl 5aas d5n g0 aainal) (8 Gaall) (8 i (ha

Gl Gl (o SIS Curenl 38 caainall b qaalll Gl ety b W
(dakall 5 alll &) Ailanad) cilaadlally colaaliiall daii cul€ coxilshy aalll Cailla sl
silly el Gl e dlalial (s S e u Jilal) o Sl 138 e sl

toh LaS Cailligl ol JiaTig Cuilsa sac (pe culyiliy Ciillagy casd
rdgeLaiaY) dalgh —-1-5-2

&Bsll e aally ¢ JadVly dlaladl GV Ao laa) A iall 8 all) aaloy
38V 5yl LSl canlll 3 oAl ae delill (DA e sidlly LN ¢ L)

colee V) aymad) ) 1da ety el dal e ) ((2004) casens 2aae Alall ()
Aa (ol al Aaala ¢ jsiie Giny gl il (sal oY) Apanis LK) Sladliad ((2010) (Alla <oy @

Vi Sl
=={El




R |

Al 3585 8 Auaglorid clyan als b ldn) zLaxNls cuAY lpialy @)Y claally
o ") Jal " Gl 1SS LS Al V) dge leall Glal¥) 2 et Bolany o BIAY]
Sy Al Dlleal) BIS aBDIA (0 G gplay il aals alle 8 Gued) paea o a8
leanaly lgasa—ai (A Axia Iy | an S| daalyd) Al (Sl a8l 8 5 0
.(1)@‘45\
140 ySallg Auldal) ddudi gl)-2-5-2
il G 4t Jsad 8 Al dsepdall Gl 058 e paally clagleall g cihall
) (550 Auyay Cipaail] Am i IS caitill 5 bl s L Jayll lugl) alassing
danall dallad) ok pe oLt Adjmal ylaradls G Gaianl A paal) Al i
tGob oo cDlelil) el el saill ) 505 Las

el Y e

Al Ay Hlaiin¥ls peadlly Jaylly Sl e )0l das .o

celadlYls Gl e Bdjeal) clagladll 3245 2

Flaylg Jualdly EM‘X’\ EREN WP e B

Sl Gl 8 LS Yy SIS pa b s s

Bde WYl (8 ojlalialy ghdll iy kg L g

OVl clas¥) da DA e cdIKE) da e 308l A

Adala Caaly JISaT5 23l piuay Jlall ¢ Ll L~

5ol Chlge Apali (b Baseiall KA Ala taly il i alasiul Aleld ((2009) ¢ ihaas Gla caaly ()

apalall a3l Aaals cAuluay) cluball LS cgal) Sy Gl Caoall Ll gal 4Kl

-




R |

) Ny e unilly ccanlll ol (AT ae Jealsills Zygalll o) Aan L

sAa) dadagll -3-5-2
sl e aelua ) daad) Gl Glagilly @all e wall <yl
@) auall

sdawdtl) dduds gli-4-5-2

Ciyghaiy haril aaiadiy V) (e daad 8 e Dl Al @l @b
by (et 8l 4 by W easlal) gl Rl Aadyall A e ply o
oaldill e Y A VLY e e S culiI Tl ) JLallS Bl W clulSasy)
Slo SV elue VIS A Ll allall i) o 0l e Al Gyl i
ccuailly Tadad) (pe ulinl) el £ 2 28 Canllld clsandl e 3yl ki Yy jraaY)

G des Al JSLEA) mny Gaaat Gua eleall cualll ol @l Aaadle (Sans
LeLaal) 2<5La, agaliall ) VAl @l Joa g Lavie s cdalaally cocazlly 3jal il
ol Laplls dahll sedll aas

e Gy o mally JlaiY) dag bl (e cidilly Gl dasy L Jaag
e o L s canly Lavie VL) Gallay daball o) " 68 s il cujapen
g ¥ Jalall (Y ccanlll PIA sjelin o Gl Yina yiiny 1ag carad of 4350

OS5 Jalall Aad 58 (JAaallS degiie calluly lie e s DISIL A laii) e yuail)

oo die e Lblat Ad ay 3l (JUbY) ol LSl ) e 3 mSY) Gl 5 (2013) canpe e ug ()
500= cJuai¥ly el asle and (el Funbad) aglall 3 ¢ ihalls oupaaiall JuiksY)
oY) olae aally Aellall Sl ls (JUkY) vie aall) ¢(2002) camenl) me Glia Sl @)




R |

Olan S Al ae delil) e Al gl PS4 ask @ Jelil) e ISty
ROI
Alacy Ay caall) " P(Alad) dsanne dana) Al (5 el Glanad Aonally Ll

o L pule cdas S ASa JK8 e 06 dase on Bl sy il slall Jilal
pdlsals Akl Ay Aoy Wb Sy ASally il ol Al Jiiwws heles
t V1 8 L) S lans Baxy qaall) Caains @ alall

A Ll il e cad Hlal W Lalis all) (1

Taaas Ly T g pully Axial) Canlll DS (e 50D aiiny (2

calll DA (e 2aly O 2 e D Aty duadl) Al Pl (S (3

oA i g oLy Aealls deyudl Hlai (4

- oSally alaill 8 5)gaiall calalaal) Al (5

elui L) iy peatl) ey (JLad) Jlas gasss (6
readl) il ylas 6-2

:thm a:l)h —1_6_2

@SN Jacly LS 8 cpgpla SHLE pLaals cpal) (8 Lngl gl astell JSI Al culad
Jaly eahl) Gl ) doay in gl say alaaa¥l ) skl 8 Gl sl
Adaadd) ) Jelil e S

oo Ae e Bblas Ak as Al (JUlY) ) LSl e A sy Gl 5 ((2013) canpe e pug ()
ey Shey) asle aud  DleYls Lol aslall LI ¢ halls G padiall JlalsY)
colee oY) i sl Sl ¢ I Aalall ¢ Lgalul by Aysall GlalY) ((2002) casens 2ane Alall @)

19=
— "




R |

Oasdl gl of) Bl Guil ale il «dsp iy Aol o3 Gl
193] Gals a5 Ol e @l Guinll Ly 5o Al Aabaal) ol G puial
LotV asany anally sloally SaE Qlalli alall Glaa dgalses dite Ll e cuyll
O Levie (Jg¥) plady) sl ) e 13 Jady daliie y Lelea 5 33 il
pere el Gl Cilelea dlsa peny Laia Jehally caiabiadd Wjaus Clilgall slaa,
Oe Taae Al Liadd 1) 4 LS L) sla (3 IV leleadl sl alee 8 ey L
G el Jabe e Alage e i oay eelld 4ls L ) Jhie sl 8 gy 4ld Ll
(agde cpe ) anad) sl e 1505 cdilisll slal)

die 4y chias @3 bl uiny Slelaa¥ls Jaad) 38 5alels ast el 8 Jaalls
. Glall glasyly ojall U8 L plas]

lgal) o o) At -2-6-2
oo 4S8 Dawgun J3b 8 Aeuldl) Sl (Karl Gross — ugsa J)lS) Leayh
Clally Liige meaal 38 (5 1899 diw Gyl aal (o5 1896 Liws clilgall Caal
Gisay ugn L elay o(Aesthetics) clileall Tl Jie of oSar adl el
s 38 1A (55 o) e A€l paileadll o) B dKS e ol OIS 631 Glald
Ao fl) Jalgad) aal ojliels o))y et (1 ¢ pandall GLAAY) e Gl e op i
G5 s 3Ll Cagylall ae aa ol ) aedw ) b A lilaadld (sl
O eelld Gany Laild Caly il gual) <l 130 e pnial) g ) ae oSl o 1)al8 Ll
slad 2P hleall o s sa anll) oY IS celadl lgelyn b L Tadl ()5l
sy 4 Jhaiul @y Jilalls (JLaSY) daps ) oo doar (531 58 il ¢padll
sk (pa Byl Addlly (e (Ao Bplarad) plaid raans DISIL i Ay 4uy
s Ll ¢l sl cal 8 eyl ol Lelany @l (B iall Ja gl S 3y e

3 gns L) Aaals ¢ abaall 2S¢ Jlabal Apadl Al sl Apadaill 53l ¢(21430) e n (sl D)
o)l

(g ol eaigly ailly Aellall galgdl 1y caalll (it dle ((2004) e ¢ s @)




R |

oed eI Alglaall Mo asEn M) (ghpall bl e Aliate Unladl caay all cililsaall

. Calll N zlias Y 3l Waas

alad) oyle b qanll) 4y h5 -3-6-2
laall e 4 L (James Sully — Jgw Geaa) JB (e as)il 2 Lo 13
colealal (lesaa Lea Aeaeally Caialld ccanlll lol (e ydige sap ezl oL ((1952)
O (Sa 4y e uall) (5K Ay ¢ aiin 63 4 Gad el b SLaal L) ey
oo QUL ela iy o Caglladl (e adl o g s HS3 Mg o pally dlaially Liad dasiy

bl Sllid (e (m s Tl geb (O paly

i) Jolal) s ~4-6-2
B o Glie gl sa Ll iy Lenn Jalally (AS5ln adlen Lol «ang by 3yl
e (Al clehall Gllalal) e il il A s Ay (Sl Aalge (55
Gally projective dualis) daky caell o iy Lee (JULY) Gaal 3 Tused gl 2a3 Jabal)
aiiyall el Liagaad sanall cNLa) oo (Catharsis) G das s Liad ash 43l
Lo DS ol (Goie st (a8) Aises dedaal (aded (3 G sl Lllea) Glarally
I Lawtise ¢ DS Adailsy lgie el polaion VAl Agsall ¥ laddl Capea ) sy
gl A ladle By pdlie gty e S Aaraall B lajdie ccalll gl

e Glesall

:AgSslaad) 430 —5-6-2
Gy i) saes hdial) Gl e @) @y ) dagall clylaill g

ob Wadlly eNladl e (Os—adaly) alaly (DI e anylas (Caglil) Lede b
Sy eJlally JhSall e alaiV ¢ ST oLa) dats celUadY) (galim 5y Siall c¥glal)

2012/1/5 cagalall Oginld) Alaa cunll) Fangl Ko ¢(2012) el ¢ a3l ()
o—dally ANy (A _aladl cilaloall (593 Jlay) & il GM\ adS s(2014) cdana calad @

oY) canslly




R ]

celN) (bl g ?L'd‘ ‘;\ S5 bkl ub (Lg}\;) eﬂd\ NN u\_m\} stl.m.\...u\}!b e

Ay el G iy




R |

rdaaby ola 4kl —6-6-2
rde OS5 Apkally cadll Aaye s el sadl) e saas
LBeliie IS8 Alaal) e aalaiil 3 pgala g addanll ]
Jaall aghy SISy ccuall) ol Ll aa bl ablai w) s 4y el -2
G5 Aaelsally Jiall o aapla Galiiuly (ablas pe culinl ) G e sl
Ayl 32l Gaamgy Jleal) saill L)

MacY) dlaiy calaat W) Aplais ¢ oaall sall Al gl @il @l
M. o3l ks Ky 3Ll

(' ATTNEAVE, F. Applications of Information Theory to Psychology & a Summary of Basic
Concepts, Methods and Results, Holt, Rinehart.1959,Winston, New York




allill grrdll
lAGlAimlg dugalll alalyl aelin

duig islll Jlalill Bidi -1-3

lmitomig drigjicalil vl viyya' -2-3
duigisll ulalil glgii -3-3

drauloill olalill LAilbg -4-3

lmaslgag dig jislll Jtalil jui -5-3
iLig isalll ulalill gélga -6-3

Bartle J lisg JucWi blaii -7-3



 mcuni s | ounin |
rdadg Sty et 5las —1-3

Gall) Lale e uaally o of W 8 Y Gl e AalSia 8y5m elhac) dal ey
o caaaly Cinall wugly il agh i ) W gagea Lo 1y il lall 2l
el Qlall 3L (abanal PR (e cpiine Silsing Lylas Gualiie G Laal sl 3l
sl Glally all) e Ay djlie o Ulias (6K el dlgelsily leaiload aal K3
clyshail) aaly Ay SSY) QL) a8y e dai 5l o))

daal Sipel Dy by g sl Cus 1943 ) s S QL) Ay b as
o Opaidall (s (K6 1953 ple Ay (Rbaal Gl 2a2Y1 gl 510]) leale (3L
Oxdhe pdm s ula aladi Lh Lty mulad) (e 5 A 8LS e (Aa) lek)
saoad SBEIL Jsiy OIS sl Gl S Sles il aanda 1960 ale s el
)l

& (Pssinan aLbis) (¥l o) Llle doad ety 8 (e Jsl o) Jliss
sl G leaimy A (Guill) Rl clS ASaY) A8 Blsl il Al ik
sl agan el cliay Lo )l el GUT Joas o @b oS oyl 4l
By Loy e Clal¥) el o alay ol 4 (AT g8 56l Led o aly Aabuilly
Bl el Bl 3 Lsis Voo Jlle 30 o ST ity lsal e 0)5 Las ¢l

saaidl SV 31971 Hle (AS) Al o s gl Al Jf il
Ol g Skl Al iy g ge Gadki dakal amy 31k (o Jand CilS sy (A 5aY)
(i3 Faad Cinplas ASoya¥) Baaiall LY A Qlall 3558 Jf s 41972 ple g
A a Cill B e ST Lge Bang Bae 8 A, Clpu N 55l 5K Slat dal 4
i€ i) oy cinaes

Aoa 2012 ol a 1434 Jlss 75/ 2020 2012 Liage cilslia) dlae ()

Al o slal) BIS o)y 58 Ay plal ecnluiially il 8 A ¢ gl Glally (i) Jadall 2009 caead (D @)
il Aaals (JLaily el asle avd (2hely

©)




s s s =

Pla e Lalad) Gl lads 23 4K5aY) saaid) @5l 31979 Hle iy
Oo SS1 05l 3y bl A3lS s Aane Ol 4 poin s ald Jaes Slea
Alaand) DY) saalie o agili) e AST el odgs agilie) g s Tgin Vs e
obsd)

5leall Ol i Cargll IS ol 332) ans Aidelall QlalY) el 1ol cuilSy
Glall aay L pelay cdally 3)leally Aoyl o laalael celaeY) o cuy ailly
ehyall (s LtV el aala s cchlond) 3lows ASatally Ll Calaal) e Cugpal)
A jlaal Yssa ST Ll Jums Aallall sl (he Abas 23l (a4 conalss L il elale
Ay Clalat¥) Aan 3 acls sade ilpa aad QL) b o AT aid acy cCiiall
c g2l (gradls (goll Gautll sy

i) U e 1960 dins b il o(slindll (n) pans il pond Gl Jl8
call Sles sl OISy (LaslsiSall L 3 (6T o) dgne (b ouSeY) GO asl sy ()
clas sl Lom (525 (U 2600 Sles 4dicly Y VCS e Slea 1972 ole
Aty Al 3 gl Glall 3eal b

AUl el & Jlaall 138 3 gl Gasgall 2051 Basiall iVl culS
1979 ale 4 Jlaall 138 & ol Jax &5 L oleyus (sl eliy) daad Jcaiy liag
(&S sKi59) 2aal 21881 ale By o sbadll 8)32) dal Crenna

Tansl Sl G ulsall B3aY skl pay alal)l O e bl allas
Glally sSlaal) CladlS (bt (e s glsl Lere cialy A ad 81 il saa Sl

Wi s 1) Gl i paliall

aas DS Tl el alas ey Gl Gl il cortinn (SUly sadl) el

Al dgyadl A Al Aedall Slsteall yme b Aaall JLeaiV) Lagl 585 2009 (g5\Ke slae ¢ (1)

19304 ‘B)Aw\ ¢ _paa




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

lgolaadiy Al a3l sale] gie Alslae ¢ Joad) antdl adloll L) o 5lSlae ) 18
(oilly bl caetl) allally e L lgiay chuelaal) slall e leaias 2llal)
Sl calaely QLS Ga alally JURY) (e dyend) il paead duulic Leleay Laa
bl (o lealls casailly gl sandl) lall Allad moald clai ol o ST dpas)
(2ans¥) pail) o Lo ol "MEDPI" [iayes Jie 4450l

callal (alas ST 3, 5N @IS, Al Gigin cmpal Jall 03l allas i
i) e Lealall (bl o) A8 Canlay (ASiaY) (gl A8 Al S,
AUl sasiall SV cle 8 ool Aals e dalia S 635 (Lssy sl
1) Glll) S8 QIS (S oSl b guss 3Solas D
gaianfy 4uig <Y Glaly) Ciups —2-3

el et ¢ JY) Ol pldall @y cllaliaall (g de sana’ 1Aig IV Gulaly)
"t Cgealls Al Al s S geally ¢ delal)

lene dolity s s 7SV 53aY) glol Cabise e saalsiall GlalY) gl anen
.LA L;@} ;—LUAH «_m:‘)d\

Gy Aot T aay call iudaill angll o Al Wl glaill angll Jiay caallly
M\ (_5)3“ Mﬁaﬂ} Q_I.GM\ d:.h& ‘A.G Adieh ;\A_mfu} ddaig k"_\\j}aij 3dAaa U'_i\;b;\g
Lol elld e tiaalill daially 31 g olld 4le s Aulay) il Gabad Carg

2elgd agae cJaihe gl 8 0o 4 dajiiy Blis 1(Olayars allw) Al

(), oS el AL il ) (55 S0 A

(1) Jeux electroniques 2008 Microsoft Encarta encylopedie CD-ROM, Microsoft corporation.
() Salen, K & Zimmerman, E.2004 rules of play: game design fundamentals Cambridge MA

MIT press

-




s s s =

fesana s e DU ahetl A gall Awsiill Jalgall Ao sana Ll Lialdl Led s 1adlgal)
Meiles 3 Alish Bl (senas aglants 35 51 LG cue DU (e
1daig Sty lat) ¢ 15 —3-3

canly ol & adilly alaill G el ) Caagd Slaay Talee A sl Gilalf
JSliie alal alsfiall aialiy dalwills g jaall alaill A 5alad) 4085 3,15 (Gasdnll Al
ste Bacine clgd Jslall slasly Caalll Guyka (o aghs caiad (5387 Ao ol Rdjeas duilaie
A0 Jlall 3k s 3By dpadlally Adliall -5

(oasF giset bl alaill Blee ey o Apaledl) s ulall Qlall adie
b 138 DA (as ¢ €S Lalall mns o Jgeanll () gudlinng 20l 4 (5l
Gl b Lossles ¢ uhall daall ) senilly 5BY1 aaie Gl QL) o
Calaa) 5 Cangdl (3aad (50 Aaall)l Gyl ¥ alesns aleiall ey o3 IS D) dpaanl
Adiad A competition A_.dliall lle) e aaiad WS alaiall duedls 3)8Y i slladll
O abeid) elal gt ERY) (b oy Ladie Apadetl) Gsulal) sy o e Ll

M, pilee e I8 lna dalaall 2y Al Syl Gians )b
rdoaaleil) Glaty) Casllag —4-3
had) a8l ae Casilly Lt Sladl) @l e aelia-]
Nere Cailly delaall o¥lls Al agis e selus2
Apilalally Alaal) chal) iy Adyadlly alall BT pug3
DA sty A laally ySally Julaills Uee paluc—4
Adially Al GUIKAY) CaliasY Alad A5

gilalally Aulially Fasdil) L) 7 el A6

2014 /3] ssal Gasd) Rasla ¢ alall i) solae Aslsy) olell Alae ()




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

LA g pSY) clidl) duleay aladinls 3al) 33057

coadY) Juanall sa g laay 1y alanll Guadlal) 5 daelll (0S8

adiny G ol BB ) Q) e gl 13 Gaagy puzzlers: alY) cilalf
Sl it o ale Ahusy dadle Cililise 8 3S)LaAN 5 Slie Aalie (e g all H<al) e
oS3

aall Ao ads Al Gl ol ek 8 fighting games: 4dlé Gladf
Gl Jlal) adlll 6 L e )l aaally 48hlSlly 2SOLIS Jlall o, duad) 23l
Clal) (aaa Carglly opudlia sae ) Guliall J8 g8 al V) Allall g A SN

Lailll e € b g Gl s simulation games: slslaall ciladi
ALl ool Cualy o gl (Aandly Bad & Acaadis lellaa (3 e (g Byal) Callag
als Loy cbaalsalls dupal) cand) o cablall o 2l el ilall s gas ddad yall )
syilda 25t 4l dalel alll milee IS ae dalaill 4dde 3la 258 @A) DU Gy celld
A an all oda oSl e DU Ty il saldl saeall Jowalall (S0 ddds
Byl (50585 3 Tans Lo laia) Glle aiy o 4ded ¢ ol i) allall Lgy Jand Al V)
o laal) Gllge luisly Jaalls

Gl 8 W celSallg 5 palls dvad) 8L e Adaal) sLall & acian Al a
Oe B sl e (RS DA e Gole s @) Gl A sy
Al Glall e &) FIFA Ll Zuad e Laalsy lally 55 5laalls dejladlS e
.MJM*.*.

SVl e el a8 Jay i Aall @il Racers: clbloud) ciladi
maaal Cun bl Adia 3Slas (e Laalll 238 0y Lo lldg okl e fan 55 Aap
oo s Al Glelawdl 1 A8LaY L alil) 3 she Sases A8load) a2ke & Guday eI
A dhadly daldll Cisa DA




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

G Sl 5ls (samall Jedl) o a8l 8 adiad Glall s tEpalial) Gilal]
Al sl alaiels lally (galls Abliall die e eloal Jals S duad sy @y
238 ety Dlell 4yt 38 Clalie Jsda oD ash Cun Al Gl 4 &)
Bpeliall (DA el dag aaaall Cangll Joaglly cutill o sy Gigall Jale ladY)
Gliad 3 eVl eV Q) By cagie paldilly agiealse ddle clacl) (g Ao gana
M. 520m0 1ol Jaxs Tonss Aoy

asladiuly Baal) JUl 58 e el 1 <, shoot'em ups: 4ujal) cilaly)
cchaiiall N ALaYL 585l Aalul) IS GedU Jorig calul) G L) Ll il
Jahadil) 5)lge o adialy g lally casagdls colBa¥)y ¢ aidlly ccbilo)l) (8 5)leall

Lgadlgay duig sty et G -5-3

(il ccaalgally «Olilly sondll) Aabdal) sl A sy QL) culas S
elaa¥ls adll pail) o k) Lyl dads @lldg cpfialdl slaal e (Jsenall Canlelly
il Bl ) BV e Bl 8 alaa¥) 13 S5 celsu aa e gsiilly (Shalls
G b & gl dan ey ladls duelaa) Al ciiall b Afiedll lalY)
Gililead) e QL) Gl dulay) DB e i) 8 aadgea 135S ) Gl e AT
LA Silly A el
1A g S et Aulay) W) -1-5-3

PO Lt ) Aral) Ll cliall el gl Leduyas oo

Abjeall CHAR B g Allads Alagl HUT Ay sV QLB o s
Bataall Clgall ae Jalailly Jaghaanll Ao 5)ally ¢ Glas¥l Gulaa)) Jaxis AS)Y
Gl e oy Aagaally Lltall 3aly JULY) aubail s Jaae A cled Jsall alals
Agatis gl JLA aaity cJlaall 138 3 il clylea) (553 Zansilly 5o)all el Alladl

saaall IS e o MUYy Al 755 slae) Leleall Gl (DA (e L Bpgaadls Sz

aaall (bl sana 5l ae dualsilly canpilly aubeill Slilee e ae L Al i) slall 2009 xia cagdal) ()




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

Olaiyl sadlly saa clilaa plivg iy gdll Ao laa) ClBlall Gy aal) cilasbaally
Cllgl eliady Sy Jalil) )8 ISy 3yaias 3auke Jlacls pLall Gulua) gk dasdy
Alall 3 ey ally aadly cBlae Ciy L ) QL) 8 ALY D) e Jsbl
Bl (S Aiga gl ol apltiad) sl SElly il sadll o anfy Lea ¢ ol
1.2 denll 5Ll 3 Leie

hlead) e i 8 ASal sl Qlall Gl o 555 aalad )y )
O i) alal )5 Anala e sl Lgale oyl N Al Ciaag G A5l Al
Assassins Creed i Call of Duty (i iSiall sasdl) el (panly ol (ala aY)
Y ol pala 31 e 5 de i Banall KAl Al chlea) alat e 58 (s
sadl) Clall (gl

Gilly GESH aled o Aahall sS) aled Jie Baan ASn s @lea plat
obas o Sla) ol 5 (ludy) §les (3 Ay Aup )l o Gl e s e
B DAy 5 ey e naiill G (S (i plail) G5 13l b Wl Sal) gl el
pe Al ¢l e Aalle Aay Leuiie gy (53 aghlal el omaaay A
Daely 4 ylay Ly uSall (50 (ra 36U algall 030 olaf e 308 G gmnay

M8 2 ((Hisn 251) Lbedl luall (Ul L Asyall 038 (e euiball) Cangll oIS
O 0Se LA il Glall pail) e Aligha il Gall) OIS 1Y) e Adjae Gyl o34
ia dap)l Cm el Ay () pmdtll () ASal) Fanal) Blasd) e ik Al 0
Lol (e (g e Gat shaly Candl (508 6 Gy Adpadly )

il Gl sl e Liad s 18/ s I il OIS 1 AW At B
VAl eV (P 5ye IS 3 ) e Aele sads BBV e paanl) 8 il DU

() Anderson C.A. gentile D. A. &buckley k e 2007 violent games effects on childrien and
adolescents tgeory research and public policy new york oxford university press

ey Baals ¢ fiale Al (@aball ilsaall ol Gpans 8 Aial) Zs 5SN) QLY 3 2010648, ¢ (5350m0 @)

el (s
ﬁ




i i s | e |
e @) gl Qlally Opualy ¥ Liad s 18/ amid S 50,4l Wl cuhal) i

(bl Gl celal) 8 dagaaa o) las Aiaidie sl ClalY agalasiiud

Bl 28Tl st ai Rege L3l (e sanall AS o bl 3 1 ASY) Apaill b
gon J3ly sa ymdl ae IS8 Al p85e o Bliad) s Cangdl IS Cus ¢ isnadl)
Al Al Giag aleal) (e ol 130 cAdi SIS agig Tan Siae Jacy @laty
iy Le e pgrl Gl Gand lglans Leisalaing Cangll A5a (g cpSilaad) oY

sl Qladl eV ol S Al gl 2ab e 5l Jaball b adl dudal) iy
sl Qb Gaalll G e sl el (et ey comed) Bl e HES Jadl
Auplen O Y1 o3l o Aligha b e ASall Caillagl) b Daive LeSas Gl 2al)
o L plee ala b lede Slae) (Ko A0 Bae e s Y Gl o3
oS a8 GGLEA man el o Baagd dpaall Ales die W adslle e suna
Oe Ay ST IS AGAN gl Qlall e oY) ccingl AS ) shadl Laadl Jsales
e 13 ) aall ) Sl Al a8 il Glall Gsaals Y ) palani)
ped ey S saall ACal A val) Tl ales e o¥3ed A8 gal 5yadll ) Al
QU | [ W PO S

pan sl el Gl ol3Y) IS 1Y) Lo Slad) hald) ol Al el
Gaall agiillay o Juadl Ayl slasdl e gyl Gl (Sall Jaaill agalal adlgl) b
O GSLad) gaen o llall Gl 318 28 Zuatll e plail) jaic SlanuYy LA
Gl 8 ey Ahaill ASHal) daad OIS Byall o8 (SIy —(AS)ate Adad aiiiy 300 5 ya |ga sk
boedas ol (CmeDU s (e D) Gandll US G syall 038 Aaill Sy Auaill Jabe
Gl S Soall Taaill e DU ples (b cpfinll) 2 i) 55 1305 Bl 550 pe T
salas RGN gl Qlall oala 0l Gala s oy o Y1 Auaal) 8 Lty Dy
bl sl Y ol GaladN e Jazadl (S

5905 0sS 8 ASal sadll Gladl Ales B8 (s3a] O Apaall o3 (e el
Ghlgall 238 el Cua aall ASall duall aleall ASulual Gaall alaall e 53l




e T -~ |

Alaadl s3a5 ¢ ulaliall plasily Aaball Jie cdaled) Jlee¥) (o maall djlen 8 Fauld
ials PIA e 30 oo aball @lslL K8l e Cadal) K dlle 3y 38y ke
PPN

e e claile s o OlEnadl e Olgion Y Blsud caatd (oAl duals oy

(Ll iy 35 Lbl) Aaalay lall LIS Lgisal 3wy cpelal A al) qilal)
o mhal) £ oall ally Tl ST SCs ey Ly By 5V a1 led) of 2053
Gillalally Gubiaalls caasiall ouasd) Cliailly e leall QLA s 2 fin Gaanione ialal
o ) se SO LS Amall agiVla cpaatl 2 clads e KD ) 2 liss )
aball (el e B e Tl (Lll) (Jab o Al Jlae (& amadsall (s
sl Al el e o g Aoy oA sl lall sead alal agwiil 34l s
cilbasilly Gl Giligaa & sl 2dhes sed mand Beals il 53 Al 133
el ol sl Legalsy

lals Lagad (sulill 3l o Lo cadl Q) 8t of J) adsall Ll
Lo g die ogthaall 2 3all anyal) (535 G ¢ adapall Aeaills Agguny lelial ST a3
Algs Gy bl saxay aelse st ) (B 2Ol o abie polie ) daladl g
peal alasinly oSally SlaaYls i) ad) o 5ol 8 lias el e 1y 2l

oladl

Glage jrwdh Lei€a Ol unar 3393 dxaY ¢lpan 33635 C..ALD.} % eu:.ﬂ\ UJS:‘:‘}
alen b S o agraa il QL Sl b cilagsall @l aaais ) coue D) Jie
el Ay calall lae e Legend e GO e Aallaall alai aladi) (gyay Auall
@) 350 8 a5 alall (50 JY)

2014 ¢35 5 pdga ¢ ool alal) painall D
sl 513 ¢ I Analall clgle Lg e L cdalsall jome 335 5SNVT L) 2008 ¢t Lgo g5l @)

Oae ¢y
-




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

Gl ags ghill gl & aiill e s ll aclise Bidee (b audl] quilal)

e Ay (hially Idadally sylaall (ua sl WS ¢ Sl Aoy iy 3SIA) ety A8 jal)

G5S)s sl Liae Jlesiuly dggall drdn 5 oDl b dmn Cuas saaal) ol

&l aleaes ALl agalat LS cAdlpaly Laal) el ae Jabeilly (ol 5ald 5 550l

o psi Y olSAl Lo olilly Sl e lalY) sda iy aals oF (8 asaelly

Ak e ae bl Load (y Gromd 138 Gl Al g e pllse Sl f alaY) da
DM oy aled) Sl passi Ll LS yually e slaall Joks

rAadg Sty ladd by BN -2-5-3
coalll eha e D LS Al ) Gleall a

Hlate S5 clan 5,8 As V) V) Lealas ) Blid) JEY) )

cbalgl) 8 puailly QLY Al cldl cagl) -]

pelsic & oaiis lebng leigiby Aanall QIS Cullud cpialyally JUikY) alas—2
Gl el A e DA e cAaltidll Gl dams o) gandly Caiadl A jlan Cilylgas <l
(o it iy Y Q) e 35S s of ) ALY L csaill Jalye auas (55154l
i los (Ba das G5 pele olieWy el ey A ik ¢ i)y Gl
O bl i (g SI) Aaad (300)— (ssinal Aaalye 3aiS Al coal Al J)
(O Jally L) Gl ) 5,58 e adiad Lgie Zual (222)

Ay i AlE e dwg s QY G aigial W DAY e d) -4

Ol sl sl SIS g illy ALY ) s Len Letag B2sne Bsa s Annyas

pon b gl bl eBle s Aaial) As FENT QL) ey Ljles 2011 ¢ o iy (gl ¢ Slaaa )
ol gl — g Gl Aaala ¢ iivale Al ¢ aliyll Ae davgial) EIEN Caall (gal il aial
@ Allen S. weiss 2010 how video games are hanging our lives, p 9.

Toa (o) D8 [13406/ saadl (bl saym «JUL soadll Glall 3 5hasll 2005 ¢35 el @)




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

(o e Analay JULY) (il 33000 s Glel) oo i shiaall i) -5
Coeds Ay SV QL) lil aas dncalal) din Bdie Guadll (sae o 4l Ld Al 8
Ayl AS5all Ao (Aally ekl Sleall ddlaidl GLloGY) (e 320 Ae sene
A LT sy Sl S Gulal) ol sae cilelad Guglal) of Gaiase 3y Sl
sy Al Bl s 8 milaa) dagd e alal ASa 35S o WS o elall Jad
Byainn By Lagadh daiis ju)ll Jualay aledy)

i) Cancay Jalall Gleay 38 ) (Ul las e Tla dg oY) QY g WS
Ll LalE e Rraial) 0350 50a8 Aucndaline g S]] CV sl A e Aag
OsS5 Onal) A8 o LS el aiujlan ol Al el Lealdl Gulay Al Goulal
S 535 s o3a claaleal s e wis Lee Fuig YT QYD A jlen ol Tan day
osailly plasally ulaY) Jaxs (abel WSy lle)s a8 caling cuall Jhes) isaa
Yo S el B Al clblaYls A8 ATy colaSyly Bl Llaly Sl sleaYl
ol dna e Al (gl pe Taile Alisla il 83 ) el lasin) o el
B GaSH s sedall B AYTs ey g, (il (e SIS LD S sl
a2y 2300 egen TLaY s Al agiclia maal LS Jualeall 8 Slledl ) obas

e Biniall Al Gilima gl (s o QL 8 LoD Gnalal) Cypadl vl LS
(o) g badl Aase ST aa JULY) oy cppall (ra Dol legi s 5lalilly ol
g Aaial) agunll DU aal saalie 2 Jila 700 Al e i sl il ) a2
Onbadll Galadl) (o Aidad g Ciligis ot s 8 elgal) ol G Ahaxia A
)45:2008 alls) Palgy (o K g gana (0 %1 sl (il s guall olad Aunlually

I g ey ) QL) dsles A Jill Alk gaabally JULY) e o)

LS cplaally aval) i (ga 23 43 LS ¢ ) agall 8 Baad &) agilagena o il

(1) Hetch K. E. 2011 determining the effects of technology on children. University of Rhode

Island

Al byl ehasll ls adeil) sl 55 daglata 8 Laadetl) 356aN15 Slsall 2008 2ane 2aai Al @)




|‘ ImSUmiwlg diigjisilall Jlalil dclis | QLN il ‘l

Slo Lhe 55 38 cile b g ) a3 g Uai) (50 Abisha 5a) Jaalsie (S canlll
lee 233 Lo Gadall 550 oy coalal) o Slabil) 2als dalue cilé LS il el LS
laall Gy sadl 385

Coo 438 Jlas USia aday OIS canad ol (adsll) Guglad B8hla)) 35kl of WS
g 8 canll) JaY alaball alglis s ais e e Gugla o LS Al 63Y) i B
sy aagls o Jall il b dotie Al oda o (2010 «la¥) s anall e
oS N G e sl e n Db AT iy e anll) Sl sl A2k
g

(OaY) 903 e sane ST Led g ) QLB Rmall Jhad) of (i
iy ¢ Jully Jpadlly sl (saall e 88000 Aaiay ¢ laal) Bl e 5 Lol s
oo iy (Jpai¥ls Adlshai¥ls dng Sy Gl e plal)) Jla B clea))
oalels anla) I el (a5 285 (gl ae QLESY) Al i Les (A ae Jaladl
o bl elaeYls cqally (0aall o 88l s 8y8la il 4 Laa cangll
ouiSly iall e e 3fi5a Dlnal (e el Wl Ay ¢ anlly Jially ol SleaY)
o R AT ae dabaall G gleaally Caiall Josall )l 3 e L Lay ¢ ealls
oSl Ay ety ganl) s Ruig A V) e Gladyls ¢ bl (s5iall
Jpemn pie IS ¢ cuhyall Q) 5 pag Fanpaad) b laia) e iy Laa 383 J gl
o Lasady by Al anazd o S5 Lee Y ge Jladl Jlsall e il
o JISE dga oo liiag 4S5l JaY) U8 (e bl sl ) e lias ) dda)all Ay
osa¥) e el JULY) sl AN 3yl Big 5T Gl 3 Liaindd 384l
LS i) (8 Bag g Aad & ()6 el adinall o JaY) Adle (0 4dle 3 5landl)
DB ) (sa5ia s 5 QlalY) amedd alial) s sall cogally Zllall 5Ly o
Wale I8 pually Gals U< danl) Alaall e

Gedue e Allaidg agd ulp «Jaky! @ LSl ) e g STy &.—lm\ )3‘ 2013 (aiya ¢l gl )
A57-1520a cdualsilly el asle aud ey Auulud) askell 0S¢ ihalls Gaupaaiall JUikY)




T . |

el s cbiie 1ge M) ALl uhal) coelal (A laia¥) V) -6
o) Aelea¥) Gl 8 dla ) Jaball e 8 A sSY) Q) of (2010 e
Gl 8 oy ll aal) sy (63 Jalall o g8 @b Gar s gt wles e el 5o
Lt 0585 Al amdal) dpesl) sladl o alaeV) 8 508 A daly 38 A pSly)
S il el il ghilly sangl) daat ) Jadall Giaga Lea ¢ B J8) Ae ) Ao
el S
o ) — Gaad (ue Axalay Sl AS 5 LaaY) dle a3l — il Aakls Ul
By Ao i) Cilaad s aladil ysha ) Ll Ay & ol i (—a1425 zha o
Falise ot 431 gl b Leals Jaball Jha et cul€ )y cllad ) s3gh cadlll oo
Glad &l oda shaies Jolahy 438 a8l gy paily Lavie s cadlgl) e Jlainy]
pinall ge Al Aay adlly cgaailly cciially ¢ gl lla jady Lo sag cdllall
) sl

1Aaig S lat) adlss —6-3

tAADAL adlall (e e gana o RIS S G ey 13 e g

on delall Wige —uid cians 3dhall (e gl 520 2ay tciblayl (saa) il
oala il Jlals dualll Lle capial 3 dais Wla o oaid) sl cialll & il
() e i3s3 ¢ L) 2ma ol (AT

OsS5 ol oS cple Iy ca ) Jilas (e A€ 2y e MMORPG sl
Y el e Baa Ayl (aali Ledicg (0 AY) ae aiae iy sladl i)l Ak
cdaalsill Jus (e 203l s ghaty

1lua ‘A1425 ccb_; yi M

() Holloway D green L. &livingson S. 2013 zero ot eight young children are their internet use.

-




i i s | s |

DSally oY) (Al e Jelinl) 3)S6 L al] 5)S8 (LelS aaiill 55S8 caal U -
Juzad) O S1 of alal G ccanll) 3 ol il o Al 2 ) Jgmasll il
Neae dalailly Cilsall e Jalaill e 108 ¢S o eIy

calel gl HAT (add O o 588 aal U € (<G darall e Jlas —

Leada 3aSg ¢ oaal 7Y allad) liabiai) 2o Jaly Jaad 2850 oLi) Jslal Ul -
Oo riall Allall 8 deldal bl Jae 3aS o a3all Ajead cailgl) (a) e
) c_"a\jﬂ\ ol@J ‘5.1:1);3 CJ}A—I curlj BJ)L ‘51: EJJE ujS'.'\ GITEN c‘_;J:\aﬂ\ eﬂ.d\ Al
caanll Al Juw saed Lala Ll (i

Aoane Alissy Ladaey goaadll Olell and 3 00l adlsal) (i (aldl) 2 35aill 12
MoLall e e agadlyy Calias cpll HLSI e o cag

g S QLY Lahadl e U pdlss (pe Adide 73l @l of Baws Laay

:Bartle J Gy e Jlaif —7-3

JULY! o YAy LAl paes 50 (asadll 4ay log (oiall Ghagl) B s
Aligh bl adalaily 4nd Osbin Yy ¢ SIS agalle pe alauVl (g jaaiy il
o s spenainas agiyul pa (il gl Alla Gsduny peleat e laals Bods dalse
3‘)-\}2“ C'_i\cyml ale @L.ﬁ Lo 4o il Al Beauag ujﬁg_ln..a,a (.@.\i QR (.@ﬁ cf;@_wzj
t@buadlddl oo Jib olad) -1-7-3

ALY e b e Bl g Aatyall ailsally ued) claad s e Jib kel

i e el i ) saxsiad) eyl Qlall e e U Caiaal Ll glac] as

Nice Yee 2011 Motivations of play in MMORPGs, Results from a Factor Analytic Approach(!)
JUbl e Aie o alas Bdas Ay o Mall Jalall Lo ol A g 5912009 s o85S0 @)
oo slaall adine cJail WD) asle and ¢ DleYls Auuludl askell 20 ¢ ihall daala ¢ piuale Al daala)




e T -~ |

ol Hliy J8 e 1996 ale silad] & iy o SLERY) s ¢ags Aalall LY
Oe sl e oSl Osailng bl g l) Bk oo 2000-1999 sl s L
pad 3l Gl chlaa) aal (e il 4 ) gl Aol anliu) degdal HLaaY ol
S oals 2011 (U1 o) psSl b slae¥) cpe o331 25 gl Qlall e

35 /800000/

Killers Achievers

Wioric

Y

Players -

Socializers Explorers

1(3) by Jsil

HEARTS, CLUBS, DIAMONDS, SPADES: PLAYERS WHO SUIT MUDS : jya4ll

Al e BRY) Gl e alin i Gus (d3L Aand) (& JDb las) dagm
(i) gaen (8 %200 §sene Jobed Ainiig Vg 30 (e 23,Sall Algiall AN (g
& 100 dasw o paddl (K JB s e %100 35la saals £ 25ag pie aa
ol Lo s (CiSine %105 cralill 4 %40 5 cuelaa¥) Bl 8 %50 )
J8 e gl eanas bosaley A Ak Al ue¥ JE8 dcad e G )
Aagil) oda Gy oy g ¢l Jliad) 8 el (ga @l (2 IS (e J5Y) )
el 3l Lepatd Ty adlall o (5] g yall puay (53 KSAE 1 0 5l (i

reial Laygl e Al oda (oS (Rt 8l Al e il lad) anwg
Jia G oo by IS0 asaill 18 gual g ALy ¢ sae Ll ¢ pedSiuall ¢ aalil)
e Jelal) Y jmadll Jiars callall GLESE L) Jilie (AT GueY ae Jelill X jsad)

M. sy il e Janl

@) Bartle, R. (2009). Understand the Limits of Theory. In Beyond Game Design: Nine Steps

Towards Creating Better Videogames. Boston: Charles River Media.




s s s | s |

tOgadall g) Ognalill @

Gluldy Glaeay Glbigiuag (bW) Je Jpanll Goliaty (ol (el a8 Vsag
i Al UK gdanl b e dad ) sl s Lalll 2Ll (AT s
Aaiall Rdas L el A Dae L) i Y /]

diand Jsoa pasy il ol allad) 8 Tas cpfigal) sl (e ay S8 i
A 8 Axiall el culS andil) 138 b Aagn 22 ) selial Ciendy el Joany
o -iall o aslee g LS jelially Adpally aally GladY) jeliie ae Jsaall 128
o5l by cmbiill lle il Adle elsal el LiSE ad 8 cldd day e
idle dhelie 058 o Yol 15 Lo cid (S 1 0y (Aa cladls dallal Jany 3a)
Madle Blaal wias

b cua Gluadldd) blai) calidal Ludtl 4ell) 4uils -

mad b e Lo el asy Al adloall Led )b as el dpdla alias
Ll 5LV i ) a1 liad ) oy Al Aped DLl daias 4ge g eS|
@)z,

s adall ) aaly el cld dall) Auila -

e zealill Ced) gl clabial s Gy ol Ry (aeal) o oSa Baad S
Dl 4zl B aaie Pl

s iadal) ) e Sasia dall) dndla -

Dbk A lia o (& ol e sl Glall eV CDlh i (e Basly
ol opially Sl pgaia ) Gsalling cagre Clally aglials Osaits g oA pillee
AL e e DU Jaatl Algas Cilaaly Tpud ang ¢ ST Igiia LS daidaall agllec]

(1) Nabi, R.L., Krcmar, M.: Conceptualizing media enjoyment as attitude: implications for mass
media effects research. Commun. Theory 14(4), 288-310 (2004
) R.Bartle,Hearts,Clubs,diamonds,soades:playes who suit MUDs,j.MUD Res 1 (1996)19.




e T -~ |

Aakily Jomatl) ilagl 8)laaa 8 agibiad s cland 33550 Laad CpeD o¥38 Joa
Omed) $Vsa clabia) b Gl e wad) eally B e anil adiill Al
ol b Aol 3 0gieS lll mgse ol e dald ialie aals DA 0
O oSer oAl (aaiall sl ClalY) il aadn o (uSs S) by g Kol
leis it ) QL) Cabiae b deall (@hladyl) Jleind Pla e bl o (sliasy
el ol aran ge AT e Dl agadl 15 of caaysn oSas

Clall panian i e lilagind SSY) Ced bl sa Sl o) S 215 b
caiiail DAL o5 2y M haiul O Ggiaially MMOs (e L 8 MMORPG
o ilaals lede Jganll syl oludl Lol dlliag 1gsime eV Arad sl Jos ladie s
(1. 59 50l & Wslas

cagstl lan Amale Qalaa) ¥l ey (B Vs of oSa Osiaid) o L
O el e agilh clgiiatl IV (0 O UsisSe s pgdl gyt 151K 13 dialay
3l o Jsanll Jal e 5)Sia) Jlae Y1y Jadadill 8 cslaas gl il (jsnd
LSJA\

1O gAK@

Lo IS Glasinly Gl ) aghial (Ostilaal) AT il agile llays o) siSinnd)
OSLY) Ayaas JibA Glay (hliad) GlmSl (ol ) e g (a5
inia) 38 (it B dhaill agie Aaalll B Levie Aageaan o adu Lo Llles bl
& BS Axia Ogany agd) @b caglon Doyl o) Aaliva gl i ¥ 13 o) G i

Apll) s et 30 gy e Jls Glax)

(M) Shizgal, P. (2003). —Neuroscience: Gambling on Dopamine.| Science 299 (5614): pp.
1856-1858. doi:10.1126/science.1083627




s s s | s |

P dSiueal) ) Al daly e 3 dall) 4ty -

aa Ay catSivall danilly (5l yal g Lol 5l Cligie Gaindy ol 2l )
s Sl 318 o g8 o) An) Loy MYST Gia lell ) 05 Lot
& s ((@a) Ll BaY praa b (iasle e 1993 A cpaa G e
Gob oo zoAl dinh slay) s el e Cangdly cupe Ol el aa GlalY) o2
OBl das daalall 3 alaal ¢lay)

o Bid Ol L sl (o) 8 s elBb ash OLaY) (e LIS A CiiSial
Wl el Dok ) gl 3l bl s 8 aial o s G clgale gl
U, ayulie 8 olimd 3 gl e Apie clyShy Ladingd CaiSiudll

Sz sakeall lal Iseiay o cputdicall (Say ¢l 4xdg 8 Lo e o
Jars CiSinall asi o 5o Glal¥) oda (e b (ganall iaing clajlall Jal algd) @l e
O V) sasas lsraaly ol Cpnagsall O mag¥) o oant e Sal Gl g cue o
ARl O i 5 4358l () 5adSiul)

e Alle cbilad) A pe CRdSial) 58 8 Ale Ay 0SS (Al (e DU
B (gnd b Aaalll JUS) Jie) agdl Lale e Calaal Gpacar ) e S 8
Culla s Jinll s ) Osbiar LeS (e it o) Asne 358 CnS gl (po Aina
pedlaal (3 L geraial )

P RESial) ) e D) Basmia dall) dndla -

?@j ITEN cQgJJ:JA\ ug.\.c)d\ 3_‘\_.3.1 ‘_,’A );_pd\s Z\_Bf)lal\ Ol M1 (R RN |
Gl iSOl O e SIS A5 cagieSa (e (sl pala sl (shlas
g delall (Lo ¢ la V) Liad gailey ¥ Opelaa¥) Lley ccuhdl) agae ¢slalig

o s e el s cilaad) A8 G Gam ¢l Sl (Ll G 0S1) Bale sa AL

M) Lazzaro, N. (2009). Understand Emotions. In Beyond Game Design: Nine Steps Towards

Creating Better Videogames, C. Bateman (ed.). Boston: Charles River.




i st st it
allaall (pa SH (00 85 all andi 325l liiial) alasa ¢ S5 al) Gilas za aylaty
Clisaa () e Dl e Ogabimy L Tlle uadSinnall Gl c@lld s Biad) ciliad s
OsS o oS il (Sl e paead Lo aa ) oaa ol g cAadle
O o B ) st (8 R Bl e s il e ST L pale (Sl
Wit Jif Gaad b Thaee st @il S el Qi o (Kadl) g O

tO g aiay) O gD @

lgmsts Lnll) (e Yy e laia V) cailal) dal (e a1 05,8 Gl 5D aa
phaee 09ty (M) (555 o) e lin¥) anl b ma e Via o Cagpaall e
Sl (bl Gans s (oAl el e delall DA e Aaalll e agiaia
Jala e AT o Capall Lgigarding 3ol Sae o8 daalll ofy dadall el
@) leala o duell

LSl ced) ) sl ce Sl qlall dudla -

G sa agdn o e 13gh Jil S QALaS W) ) el Gl aghaa IS 1Y)

Ge Y cdalhe e sl e laay) Lo i Gl e Qi se @llia e lany)
e LD agihed aladid e 1€ s G s SSKY) QlalY) (s ganly agila el
Gl (s llia Gl pay e Auoaed Clae aladil ol cagra Isaad Gadll (aY)

el e il aaedl e Gpee cand bl daaadl)

M (R. (1996). —Hearts, clubs, diamonds, spades: Players who suit MUDs.| Journal of MUD
Research 1 (1). http://www.mud.co.uk/richard/hcds.htm.

) Ermi, 'Laura, 'and" Frans' Méayra. "2007. "“Fundamental' Components' of' the’ Gameplay
"Experience:" Analysing" Immersion.”In"WorldsinPlay: International Perspectives on Digital
Games Research," edited" by' Susanne 'de" Castell' and 'Jennifer 'Jenson, 37—

54."New'York:"Peter'Lang, P. 56.




i
a3l ¢

Ming Cua 4o oLl B sy W AL 58 il s (Fled)) adde Gl Lo
s sSl Beal DA (e agll Junadyg Al Guel ae dudlidl o
QA ) aads) e SU) il Al Al —

Adle dap G i ) Qb b Gleall ey o Osma ome ) $¥3a
Ome ) eV5a (e maad) ceVied Baaall Al ASHIL 4 ) iy ciially mdl)
o QL) dl & Odian e b opin ) (slis) aisS oo i) da s st
o sl b Llaal ST s o) L) zhgail) (st Al ¢ g3 S al) cals
S) el b dle e aalus ol (Sa (sand box) Glall Jllis caer Aminall 2l
e alal) Ll adinall (e

QIR ) Caanial) Cae S il daadl) dudla —

el s 8 Fisme sl e Sl AU QY p agdl) bl o)
(obrh e e Sl 1 eadl da A ) e o8 Y Sl e L) e
Jal Gn Gl () shaiy ngs) cnl) Apaslill dagy (o nils A 435S A« pgualinal Aunsil
i adde Dl A auadll IS Belial Aglas A dunl)l

Gl e o) oAV el e 5yailly 5l e ST e Ll (A Al
b Gus Gdee a5 0wning S Ganking s @lld e ABaY) aal syladl e Ul
peld e pls 3yd JBY) gl Adial) Cliad sl L g olSe ) Ll 4inads S
(Sldaal) 3 i (< s praaay ol Apad s B any Lo dyme DS, Hhe
Ciaal e syjlasy B LS5 ol dbide shlie Pla e Lol Lixie cdoad & o
(Brshas SV Laalll) 80 alll Gmlll & dday al Cigun ¢ £33 (0 Gl iy
Lad Jlay o e B lan Lo Ugd sailasall cbigd) gaadl 52 iy o e dyaa
Ostinse pel in Al s 1535S oF O AL Vi Alaadl IS AT Gl<a )
coalaa) sl Jual




e T -~ |

Basaiall Laalll & (golai®¥ )y e lain¥l Guilal) 8 shads Akl ¢gA] il b

) Bl el male Aage peudl pgie S cABE ) Aadla Jid Blsa) ¢S

(peed sl (3 Canally 55al) s Planiad Jaf (e 3550840 5L e Taltial a Y
LOpnaia 5] adiaall a8 ) e 155 o ) gsbiar O LanY) bl

(i agre Al ) K Vs Oselanl e aa AL ) Tl opatiey yael)

156 () Bys il (d cAilgae s Adlae Y ABED g ol ) sa (ad 13a (ST

by ey 2 B cpallad) BIS by cAdalialy e gaglly alallls Chialy (o pgiad adilac

peSsh Llaly A dliall pemis gl of Cam (i) pandl e Dl US4

. (Bartle R. 1996, 21)Nelly ¢y50m8 1536 ol o1y s JSLaall sad )5ty aglansn

Bartle cuua agabdlgal iy (pedl) Gluadld iyial —-2-7-3

Killers

Defined by:

A focus on winning, rank, and
direct peer-to-peer
competition.

Engaged by:
Leaderboards, Ranks

Socialites

Defined by:

A focus on socializing and a
drive to develop a network of
friends and contacts.

Engaged by:
Newsfeeds, Friends Lists, Chat

Achievers

Defined by:

A focus on attaining status
and achieving preset goals
quickly and/or completely.

Engaged by:
Achievements

Explorers

Defined by:

A focus on exploring and a
drive to discover the
unknown.

Engaged by:
Obfuscated Achievements
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Summary of Research

The study of customer personality and behavior is a relatively
complex and vital task at the same time as today's business organizations
in general and marketing management in particular face enormous
challenges in attracting as many customers as possible and then developing
and maintaining their loyalty. This requires an effective response to their
requirements and desires that can not be separated from their personalities
And the establishment of psychological and emotional, which made the
equation of success for the institutions of the current century focused
primarily on building a relationship with the correct and distinct with the
client and this should be given importance to the psychological factors in
the relationship with the client and the basis of the proper interaction with
the needs and emotions Build On the basis of knowledge associated with

his personality and mental and emotional composition.

It should be noted that human behavior is a goal that individuals seek
to achieve, since the individual has a range of needs and is directed to the
organization and has specific desires and wishes to be provided by the
organization with the tools and the driving means that move his behavior
towards certain goals to achieve them and in order to satisfy his needs and
desires, The unsaturated man leads to the tension that stimulates the
individual's motives and these motives will generate behavior aimed at
satisfying these needs, and when reaching a behavior that contributes to

satisfying these needs, the sense of tension decreases ( Shuraideh , 2010 )

Human behavior is characterized as a causative behavior , that is,
behavior that results from particular internal psychological impulses , the

individual is in fact the outcome of human needs and desires.
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Understanding individual or collective behavior therefore requires
understanding of those needs and desires in order to meet them by adopting

different means of saturation.

In this context it should be noted that the psychological training of
the customer in the field of electronic games did not receive sufficient
attention only late in comparison to research and other economic and
psychological studies in light of the intensification of competition between
the institutions of this sector and the growth of revenues amazingly and as
the client essence in the case of competition, The choice of a client for a
game or for a company, other than in accordance with its psychological
components and behavioral preparations has a significant impact on the
knowledge of the client's preferences and thus provide the service that suits
him and achieve a competitive advantage double the rest of the companies
that work without awareness It is enough for the compatibility of the

players.

Building a comprehensive knowledge base on the characters'
personalities and motivations will enhance the building of strong
relationships with them , relationships that transform the player into a
partner in the company's name industry and build its mental image to

others.

The player who is the focus of most gaming companies and all the
marketing and administrative efforts is only a complex mixture of idea and
emotion . If the marketing efforts are to monitor the idea and discover and
design what is appropriate for them, it is also important to work to discover
emotion and monitor and identify the motives Driven by one direction
without another and investing in a well-thought-out scientific construction

of the company's services and games for the current and future players and
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turning the fruits into a high-value competitive advantage in a rapidly

changing market.
From this point highlights a number of questions:

= \What are the motives and motivation of the Arab player to play¢
= Do players' motivations affect the play on the value of the client®
= How can you leverage the analysis of players' motivation in

choosing the optimal combination services®
Objectives of the study:

e Know the drivers of behavior in the electronic games sector
according to their importance

e Know the impact of customer motivation analysis in building value
and enhancing its components

e Provide recommendations for employees in the electronic gaming
sector

e Making recommendations that will support the electronic games

sector and its employees

The study was adopted Approach Descriptive Analytical analysis
Most Use what at Describe Phenomena Social And humanity, which Based
on the interpretation of the status of the phenomenon or problem by
identifying circumstances and dimensions and characterize the
relationships between them , where this approach is not limited to the
process described phenomenon but includes analysis of Alp data,
measurement, interpretation and reach E. Lee accurate assessment of the
phenomenon or problem to reach to me Reasons And determining factors
Which Control Out With a view to completing a quantitative description

And how Scientific knowledge of the phenomenon or problem and
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extraction Results For circulation And exit Recommendations Achieve the

objectives of the study.

X/
0’0

X/
0’0

0

The main results of the research were:

The majority of online games in the search sample prefer computer
games where they reached their percentage 74 % ) ) While the
percentage of those prefer games ( 26%. (

The majority of online game pioneers in the search sample are of the
explorer's personal style 46.38%) ), Followed by both the killer
character pattern class and the social personality pattern the same
proportion ( 23.19 % ) , And finally a personal style category
performed by 7.25%) ) Just.

The Personal Style Killer Navigator is predominant among the
hybrid characters by 43.75%) ), Then followed by each category of
personality pattern performed by the explorer 25%) ), And the
personality pattern of social explorer by ( 18.75% ), And finally a
personal style category performed by Killer 12.5%) ) . All of them
were found to be single, the majority of whom were university
students under the age of 20 and preferred computer games.

There is no statistically significant relationship between the personal
motives of the players ( personal style ) And between the mental
image of the brand at the level of significance ( 0.05 ), That is, the
personal motives of the players ( personality style ) do not affect the
level of mental image of the brand.

There is no statistically significant relationship between the personal
motives of the players ( personal style ) And the perceived quality
of the brand at the level of significance ( 0.05 ), That is, the personal
motivations of the players ( personal style ) do not affect the

perceived quality of the brand.
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¢+ There is no statistically significant relationship between the personal
motives of the players ( personal style ) And confidence in the brand
at the level of significance (0.05), That is, the personal motivations
of the players ( personality pattern ) do not affect the level of
confidence in the brand.

+«» There are no significant differences in the valuation of the brand
value of the game depending on the personal motives of the players
( personal style ) When the level of significance. ( 0.05)

¢ That is, the level of each of the dimensions of the brand value is not
different depending on the personal motives of the players (
character pattern ), and this result corresponds to the previous result
to test the relationship between the personal motives of the players (
personality pattern ) And the dimensions of the brand value of the
game.

 There are no significant differences between the level of mental
image and the level of perceived quality of the brand of the game in
the players of the personality type completed at the level of
significance. ( 0.05)

¢ There are no significant differences between the level of perceived

L)

quality and the level of confidence in the brand of the game in the
players of the personality type achieved at the level of significance
(0.05)

% There are significant differences between the level of mental image

L)

and the level of confidence in the brand of the game in players of the
personality type achieved at the level of significance ( 0.05 ). This
difference was in favor of brand confidence for players with a
personalized character . Accordingly , the ranking of the brand value
dimensions of the game for players with a personal style is as follows

: 1. Brand confidence 2. Quality perceived + Mental image




‘ Summary of Research ‘ |‘

X/
0’0

R/
0’0

L)

L)

0

There are no significant differences between the level of mental
Image and the perceived level of quality of the brand of the game in
players with a personal character Kkiller at the level of significance )
.(0.05

There are significant differences between the level of mental image
and the level of confidence in the brand of the game in players with
a personal character killer at the level of significance ( 0.05) This
difference was in favor of brand confidence for the game in players
with killer personality style.

There are significant differences between the perceived quality level
and the level of confidence in the brand of the game players with
personal killer pattern at the level of significance ( 0.05 ) And this
difference was in favor of the perceived quality of the brand of the
game in the players of the character of the killer , and accordingly
the order of dimensions of the value of the brand of the game in the
players of the personality personality killer as follows: 1 - perceived
quality 2 - confidence 3-

There are no significant differences between the level of mental
image and the perceived quality of the brand of the game in the
players of the personality of the explorer at the level of significance
.(0.05)

There are significant differences between the level of mental image
and the level of confidence in the brand of the game in the players
of the personality of the explorer at the level of significance ( 0.05)
This difference was in favor of brand confidence for the game with
the Explorer-style players

There are significant differences between the perceived quality of
the game and the level of confidence in the brand of the game in the

player with the personality of the explorer at the level of significance
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(0.05). This difference was in favor of the perceived brand quality
of the game with players of the explorer's character. Accordingly,
the brand value dimensions of the game for players of the explorer's
personality type are as follows : 1 - perceived quality 2 - confidence
3 - mental image

There are significant differences between the level of mental image
and the perceived quality of the brand of the game in the players of
the social personality at the level of significance ( 0.05 ) This
difference was in favor of the perceived quality of the brand in
players with a personal social style.

There are substantial differences between the level of mental image
and the level of confidence in the brand of the game among players
of the social personality at the level of significance ( 0.05 ) This
difference was in favor of brand confidence for the game in players
with a social personality style

There are significant differences between the level of perceived
quality and level of confidence in the brand of the game in the
players of the social personality at the level of significance ( 0.05)
And this difference was in favor of the perceived quality of the brand
of the game in the players of the social personality type , and
accordingly the order of dimensions of the brand value of the game
for players with a personal social pattern as follows : 1 - perceived
quality 2 - confidence 3-

There is no statistically significant relationship between the
personality pattern and sex of the players at the level of significance
( 0.05), That is, the personal motives of the players ( personality
style ) are not affected by the gender of the players

There is a statistically significant relationship between the

personality pattern and the social status of the players at the level of
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L)

D)

L)

D)

significance ( 0.05 ), That is, the personal motives of the players (
personality style ) affected by the social status of the players where
it was found that the character of the killer manifested only in the
two individuals

There is no statistically significant relationship between the
personality pattern and the age of the players at the level of
significance ( 0.05 ), Meaning that the person will motivation for
players (personal style) do not be affected by the age of players
There is no statistically significant relationship between the type of
personality and the scientific qualification of the players at the level
of significance ( 0.05 ) , That motivated the person will players
(personal style) do not be affected by scientific qualification for the
players.

The most important phrases mental image represents the phrase ( the
game designs and elements of visual Kaloloan and fees constitute an
important element of the elements that | have had the game), and
ranked second ferry came ( the company 's previous premium games
increase my interest in new games always) at a high level, and the
third place came the words (more than My interest in a game
according to the manufacturer and brand ) at an average level , and
the weakest terms of the mental image is represented by the words
(the identity of the company affects my decision to play a game or
away from ) at a relatively low level of this phrase , The overall level
of mental image of the players' brand was good.

The most important quality Perceived phrases represent words
(distinctive and unigque game tools increase the degree of my passion
with a large degree), and ranked second ferry came ( the large
number of technical problems within the game make me continuing

to play impossible) at a high level, and ranked third came the phrase
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(when the card system in the game solving my problems in a
professional manner | feel a great affiliation of the game) at a high
level too, the weakest perceived quality phrases represent words
(much care to read the story of the game and details of events before
choosing to play) a relatively high level for this statement, The
overall perceived quality of the brand for the players was high.

The most important confidence Perceived phrases represent the
phrase ( the game that bother players as a department and offers give
me a positive and strong feelings helps me to continue to play) and
ranked the second statement came (I feel a great affiliation when
they make me run the game extra things without a fee) at a high
level, and ranked third came the phrase ( The level of overall

perceived confidence of the players' brand was high.
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