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 Abstract: 
This research aims to describe and explain the impact of a group of factors: 

Information quality, System quality, User interface design, Perceived Interactivity, 

Trust, perceived Ease of use, and perceived Usefulness  ,on the Actual use of e-

services platform, specifically on the Beeorder platform.

The study population included users of the ordering and delivery platform Beeorder 

in Damascus, using the mixed method approach: 

In the first stage(qualitative research): seventeen semi-structured face to face 

interviews were conducted with actual users of beeorder in Damascus. 

The researcher used Nvivo14 program to assist in the coding process. 

To analyze data in this stage the researcher followed the Thematic analysis method. 

This resulted in the development of the measurements and adding trust to the 

model. 

In the second stage (quantitative research): a questionnaire was developed to verify 

propositions which were proposed in the previous stage. 

The questionnaire was distributed electronically to 384 Beeorder platform users. 

The researcher used SPSS to analyze data in this stage. 

The most important results of this study are: 

1 - there is a statistically  significant effect for information quality, System quality, 

User interface design, Perceived Interactivity, Trust, perceived Ease of use, and 

perceived Usefulness in the actual use of e- services platform.

2 - Both perceived usefulness and perceived ease of use are mediating the effect of 

information quality,  system quality, user interface design, and perceived interactivity 

on the actual use of e-services platform

 3 -  Trust mediates the effect of both  information quality,  and system quality on the 

actual use of e-services platform.

The research recommends that greater emphasis should be given to information, 

confidentiality, and privacy in similar fields. 

It also recommends that interested researchers pay attention to the time element 

that has emerged as an important  modifying variable, which is necessary to study 

with the technology acceptance model. 

Key words: actual use, perceived Ease of use, and perceived Usefulness, Information 

quality, System quality, User interface design, Perceived Interactivity, Trust. 
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