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The impact of the marketing environment of the banking
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Research Summary

This research aimed to analysis the elements and components of the
marketing environment of the private banking sector in Syria and to
know the impact of these factors on the profitability of private banks
during the period (2007-2017), through a set of indicators and financial
ratios that reflect the elements of the internal and external marketing
environment and study the impact of changes on profitability Measured
by the ratio of return to assets, and also use the analytical method
employed for quantitative measurement tools to estimate the importance
of the role played by the marketing environment in influencing the
profitability of banks, and it also relied on the program (E-Views) to test
the hypotheses of the study and validate the link and independent
variables. The study found a statistically significant relationship between
the variables of the internal marketing environment (financial resources,
administrative organization and organizational structure) and the
profitability of the banks, measured by return to assets ratio, in addition
to a statistically significant relationship between external market
environment variables (economic and political environment factors, legal
factors, social and cultural factors, technological factors, competition
conditions). The study recommended the necessity of paying attention to
the banking marketing process and activating the role of marketing
management and the need to conduct continuous environmental
analysis to identify the most important changes in the internal and
external marketing environment in order to highlight the strengths and
benefit from them and highlight weaknesses and identify the most
important opportunities that can be exploited and know the risks and
threats that may be exposed to the bank, in order to strengthen the
bank's position and improve its performance and maximize its

profitability.
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